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Chemists  are  indispensable  to  us. 


DDD  products  have  always  been 
steady  sellers,  and  one  of  the  chief 
reasons  is  that  chemists  recommend  them 
to  their  customers. 

Whilst  we  place  tremendous 
value  on  this  source  of  sales,  we  don't 
rely  on  it  entirely. 

In  the  past  year  for  instance, 
we've  increased  our  advertising  in  the 
national  press,  and  up-dated  our 
packaging. 

DDD  lotion,  cream  and  soap  are 
steady  sellers.  Only  now  the  sales  are 
going  steadily  up. 

And  that's  just  a  beginning. 

In  the  coming  year,  people  will 
see  a  DDD  ad.  every  three  days  in  the 
national  dailies  (Mirror,  Express  and 
Sun).  The  national  Sundays  (News  of  the 
World  and  Sunday  People) .  And  the 
weeklies  (Reveille  and  Weekend) . 

That's  a  really  high  average,  and 
we'll  be  keeping  up  that  frequency  right 
through  the  year. 


It's  sure  to  mean  that  a  lot 
more  people  will  be  coming  into  your 
shop  asking  for  DDD  products  by  name. 

While  others  will  still  come 
just  to  ask  your  advice  on  skin  problems. 

It  will  be  a  pity  if  you  have  no 
DDD  left  to  recommend. 


New  call  for 
NHS-financec 
dispensaries 


cream,  lotion  and  soap. 
Dendron  Ltd.,  94  Rickmansworth  Road 
Watford,  Herts.  WD  1  7JJ  ■^^as>. 
Telephone  Watford  2925  1 
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30-8% 


PantyPads 

Source:  Independent  Market  Research 
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Nikini 

What  can 1973 teach  us? 

The  lesson  is  clearly  shown  above. 

Panty  Pads  is  the  fastest-growing  product  in  a  fast-growing 
product  sector. 

That  growth  was  achieved  through  Panty  Pads  in  10s  packs.  |jj 
And  the  success  of  the  10s  has  spurred  us  on  to  producing 
Panty  Pads  in  20s  packs. 

For  the  introductory  period,  the  new  20s  packs  will  be 
carrying  a  5p  OFF  flash. 

So  1974  should  be  an  even  better  year  for  Panty 
Pads,  now  in  20s  as  well  as  10s. 

Take  note  of  that,  and  it  could  be  a  better  year  for 

you  00  PantyPads  from  Dr.  White's. 
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Smile. 


How  Pearl  Drops  is  in  new  spearmint  too, 

Pearl  Drops  Tooth  Polish  is  now  available  in  a  new 
spearmint  flavour. 

It  gives  teeth  the  same  polish  and  leaves  the  same 
great  feeling.  The  only  difference  is  its  new  refreshing  taste. 

National  advertising  to  announce  the  addition  of  the 
new  flavour  Pearl  Drops  will  start  on  March  4th. 

We  realise  this  will  increase  demand,  but  don't  worry, 
we've  got  plenty  of  supplies. 
So  start  smiling. 


Carter-Wallace  Limited,  Wear  Bay  Road,  Folkestone,  Kent 
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Politician's  football 

A  left  wing  politician's  dream — that  is  the  only  way  to 
describe  a  piece  of  research  carried  out  at  Birmingham 
medical  school  (p.  146).  It  purports  to  show  that  there 
are  cheaper  ways  to  dispense  NHS  prescriptions  than 
by  using  general  practice  pharmacies,  and  in  doing  so 
it  presents  the  "nationalise  the  lot"  brigade  with  some 
useful  ammunition. 

For  example:  "Every  £100  of  expenditure  generated 
by  the  provision  of  drugs  from  the  pharmaceutical 
services,  represents  only  £60  of  drugs  at  NHS  prices". 

"One  may  conclude  that  the  provision  of  direct 
NHS  financed  dispensaries  attached  to  existing 
hospital  outpatients  or  group  practice  centres  having 
six  or  more  family  practitioners  could  actually 
represent  an  important  cost  saving  and,  we  believe, 
provide  other  important  benefits.  If  it  is  assumed  that 
six  general  practitioners  prescribe  about  70,000  items 
annually,  the  difference  between  the  present  price  of 
dispensing  these  prescriptions  and  the  cost  of  the 
same  drugs  to  NHS  hospitals  is  of  the  order  of 
£20,000,  and  it  should  be  quite  possible  to  provide  a 
well-paid  full-time  salaried  pharmacist  with  two 
assistants  as  well  as  premises  to  conduct  these 
activities  for  less  than  this  sum  at  health  centres  or 
hospitals." 

Taken  out  of  context  and  without  a  sound  knowledge 
of  the  function  of  the  general  pharmaceutical  service, 
such  utterings  could  come  over  well  from  an  election 
platform  ! 

But  just  what  have  the  two  medical  researchers 
proved  ?  The  obvious — that  the  more  services  are 
centralised  and  buying  is  "bulked",  the  cheaper 
things  become  (within  limits).  It  applies  equally  to  the 
sale  of  groceries  and  to  the  provision  of  medical 
services,  but  the  benefits  to  the  consumer  are  not 
necessarily  of  the  same  "equality". 

The  authors  are  so  preoccupied  with  putting 
forward  their  "cheap"  alternatives  that  it  is  easy  to 
overlook  their  "provisos".  While  advocating  that  in 
urban  and  suburban  areas,  NHS-financed  dispensaries 


should  handle  general  practitioners'  prescriptions  it  is 
said  that  "clearly  the  existing  pharmaceutical  service 
cannot  be  abandoned".  It  would  be  interesting  to 
learn  exactly  what  the  authors  expect  to  be  the 
result  of  removing  a  major  professional  raison  d'etre 
of  the  pharmacy,  and  half  of  its  livelihood,  if  it  is  not 
to  be  de  facto  "abandonment". 

Where  then  would  the  patient  go  for  the  simpler 
remedies  and  advice  on  minor  ailments?  We  would 
hope  that  "to  the  supermarket"  is  no  more 
acceptable  an  answer  to  the  medical  profession  than 
it  is  to  the  pharmacist.  The  alternative  must  be  to  the 
authors'  "NHS  dispensary"— where  the  patient,  having 
travelled  some  distance,  will  be  likely  to  expect  a 
consultation  with  the  "already  overburdened  doctor". 

No  doubt  the  content  of  this  research  paper  will  be 
welcomed  by  Mr  Laurie  Pavitt  who  advocates  (p  168) 
a  similar  system.  It  will  also  find  its  way  into  the  files 
of  the  Labour  Party's  working  party  currently  studying 
the  NHS.  But  the  pharmaceutical  services  must  not 
be  made  a  political  football  for  those  who  seek  cost- 
saving  glory  without  considering  the  effect  on  the 
public. 

The  difficulty  is  that  evidence  for  cost  saving  is 
easy  to  come  by;  evidence  for  the  day-to-day  value 
of  the  general  practice  pharmacist  is  not. 
Regrettably,  even  the  patient  or  customer  does  not 
always  realise  when  he  or  she  has  in  fact  been 
"advised",  and  surveys  tend  to  confirm  the  cynics  in 
their  view.  But  such  evidence  is  vital  if  these 
challenges  to  the  profession  are  to  be  rebutted,  and 
the  Pharmaceutical  Society  might  do  more  to 
encourage  efforts  in  this  direction. 

Finally  there  is  a  curious  omission  from  the 
"credits"  at  the  foot  of  the  Birmingham  paper— the 
name  of  the  "experienced  hospital  pharmacist"  who 
costed,  at  hospital  rates,  4,840  items,  the  most  vital 
operation  in  the  whole  research  programme.  What 
influence,  we  wonder,  did  he  or  she  have  on  the 
authors'  attitudes ! 


New  notional 
salary  claim 

The  Central  NHS  (Chemist  Contractors) 
Committee  is  to  submit  an  immediate 
claim  for  an  increase  in  proprietor's 
notional  salary,  to  the  maximum  allowed 
under  phase  three  of  the  pay  code. 

At  the  meeting  on  January  23,  it  was 
agreed  that  in  order  to  ensure  that  the 
labour  costs  obtained  from  the  1973  re- 
muneration inquiry  accurately  reflect  the 
increase  in  costs  incurred  since  the  in- 
quiry, further  details  of  costs  be  obtained 
from  the  sample  pharmacies. 

A  letter  had  been  received  from  the 
Department  of  Health  in  reply  to  the 
claim  for  an  increase  in  the  allowance 
made  in  respect  of  locum  fees  incurred 
due  to  the  attendance  of  contractors  on 


postgraduate  courses.  The  Department's 
offer,  increasing  the  allowance  from  £6-75 
to  £8-50  per  day,  was  accepted. 

It  was  reported  that  a  reply  had  been 
received  to  the  Committee's  claim  for  an 
additional  container  allowance  when  the 
chemist  contractor  was  compelled  to 
supply  two  bottles  when  dispensing  an 
NHS  prescription  where  one  bottle  would 
normally  be  used.  The  Department  said 
the  Joint  Pricing  Committee  had  been 
asked  to  monitor  the  endorsements  made 
in  order  to  ascertain  the  number  of  ad- 
ditional containers  being  used.  Concern 
was  expressed  about  reports  of  contrac- 
tors refusing  to  accept  returned  bottles 
and  it  was  agreed  that  further  publicity 
be  given  to  the  importance  of  accepting 
returned  bottles,  even  though  some  might 
not  be  re-usable. 

Due  to  the  uncertainty  of  rail  transport, 


the  conference  of  representatives  of  Area 
Contractors  Committees  has  been  post- 
poned until  March  24. 

It  was  reported  that  35  nominations  had 
been  received  for  the  six  electoral  regions 
of  England  and  Wales,  following  the 
decision  to  provide  direct  election  to  the 
committee. 

Salary  offer  considered 

A  salary  offer  to  regional,  area  and  district 
pharmaceutical  officers  was  given  consid- 
eration by  the  staff  side  of  the  Pharmaceu- 
tical Whitley  Council  on  February  7.  A 
formal  claim  has  been  made  for  a  sub- 
stantial general  increase  in  salaries  and 
nursing  lecture  fees,  and  that  the  phase  3 
threshold  proposals  be  applied  to  pharma- 
cist's salaries  immediately  the  cost  of  liv- 
ing rises  the  appropriate  amount  above 
the  basic  figure. 
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ut  in  'discount 


scale  agreed 

Agreement  has  been  reached  between  the 
Central  NHS  Committee  and  the  Depart- 
ment of  Health  on  the  introduction  of  a 
new  net  ingredient  cost  discount  scale  to 
be  applied  to  prescriptions  dispensed  on 
and  after  March  1. 

No  discount  will  be  deducted  if  the  num- 
ber of  prescription  dispensed  during  the 
month  does  not  exceed  1500  compared 
with  the  present  level  of  1000  and  there 
are  reductions  in  the  scale  to  be  applied 
at  all  other  levels.  The  new  scale,  which 
means  smaller  deductions  from  remunera- 
tion at  every  point  through  its  range,  is 
as  follows  with  discount  per  cent  shown 
for  prescriptions  dispensed  per  month. 


Scripts 

Disc 

Scripts 

Disc 

Up  to  1500 

Nil 

■  2201-2500 

2-1 

1501-1550 

0-25 

2501-2800 

2-2 

1551-1600 

0-5 

2801-3100 

2-3 

1601-1650 

0-7 

3101-3500 

2-4 

1651-1700 

0-9 

3501-4000 

2-5 

1701-1750 

1-1 

4001-4500 

2-6 

1751-1800 

1-3 

4501-5000 

2-7 

1801-1850 

1-4 

5001-5500 

2-8 

1851-1900 

1-5 

5501-6000 

2-9 

1901-1950 

1-6 

6001-6500 

3-0 

1951-2000 

1-7 

6501-7000 

3-1 

2001-2050 

1-8 

7001-7500 

3-2 

2051-2100 

1-9 

7501-8000 

3-3 

2101-2200 

20 

8001  and  over  3-4 

'NHS-fin 

anced 

dispensaries 

would  cost  less' 

The  time  has  come  to  consider  some 
"alternative  strategy"  for  dispensing  by  the 
NHS  pharmaceutical  services,  states  an 
article  in  the  February  2  Lancet. 

L.  J.  Opit  and  R.  D.  T.  Farmer,  Health 
Services  Research  Centre,  Department  of 
Social  Medicine,  Medical  School,  Birming- 
ham, compared  the  cost  a  sample  of  pre- 
scriptions dispensed  by  general  practice 
pharmacists  in  one  Executive  Council  area 
with  the  same  prescriptions  as  priced  by 
a  hospital  pharmacist.  The  hospital  price 
was,  on  average,  60  per  cent  of  the  pay- 
ment made  to  pharmaceutical  contractors 
(80  per  cent  when  the  contractor's  pro- 
fessional fee  was  not  included). 

The  authors  calculate  that  on  a  national 
basis  the  difference  in  drug  pricing  between 
general  practice  and  hospitals  would 
amount  to  £30m  annually — that  would  also 
represent  the  upper  limit  of  saving  if  all 
NHS  drugs  were  bought  by  applying  the 
direct  purchase  capacity  of  the  hospital 
authorities,  if  general  practice  pharmacists 
were  allowed  to  dispense  cheaper  generic 
drugs,  and  assuming  the  industry  did  not 
attempt  to  increase  its  prices.  An  estimated 
£50m  per  annum  of  cost  differences  is 
ascribed  to  payment  of  the  professional 
fee  and  the  "running  costs"  of  the  contrac- 
tor service. 

An  "alternative  approach"  with  applica- 


tions in  the  "urban  or  suburban  setting"  is 
discussed.  Data  from  rural  Executive 
Councils  is  said  to  show  that  doctors  in 
dispensing  practices  "are  able  to  dispense 
10,000  prescriptions  a  year  in  addition  to 
their  normal  clinical  duties."  Taken  with 
other  data,  the  authors  suggest  "it  is  rea- 
sonable to  assume  that  a  single  trained 
pharmacist,  with  no  competitive  commer- 
cial activities,  and  assisted  by  two  juniors, 
could  cope  with  at  least  60,000  prescrip- 
tions a  year."  They  believe  that  the  pro- 
vision of  direct  NHS — financed  dispensar- 
ies attached  to  existing  hospital  outpatients 
or  group  practice  centres  having  six  or 
more  family  practitioners  could  represent 
an  important  cost  saving.  The  pharmacist 
will  be  seen  in  a  professional  role  and  his 
proximity  should  encourage  bilateral  dis- 
cussion between  himself  and  the  doctors 
as  to  use,  dangers  and  costs  of  drugs.  A 
practice  agreement  about  package  sizes 
"could  provide  reasonable  savings  in  time 
and  money".  "Clearly  the  existing  phar- 
maceutical service  cannot  be  abandoned, 
but  the  provision  of  alternative  and  cheap- 
er services  within  the  control  of  the  new 
area  community  health  service  could  be 
encouraged,"  the  authors  state. 

Call  for  more  'totally 
new'  drugs 

A  new  drug  should  only  be  marketed  if 
it  is  more  effective  than  its  predecessors, 
said  Dr  M.  H.  Lader,  reader  of  clinical 
psychopharmacology,  Institute  of  Psy- 
chiatry, London. 

He  suggested  to  a  Royal  Society  of 
Health  mental  health  group  meeting  last 
week  that  the  Committee  on  Safety  of 
Medicines  should  also  become  a  committee 
on  effectiveness.  International  co-operation 
is  needed  so  that  if  a  drug  is  accepted  by 
one  authority  it  can  then  be  marketed 
throughout  the  world  without  further  sub- 
missions. To  encourage  drug  companies  to 
produce  totally  new  compounds,  rewards 
for  genuine  innovations  should  be  great 
with  no  rewards  at  all  for  "trivial  mole- 
cular manipulations". 

Disturbed  by  the  proliferation  of 
benzodiazepine  derivatives,  Dr  Lader  said 
diazepam,  chlordiazepoxide,  medazepam 
and  potassium  clorazepate  are  all  meta- 
bolised to  the  same  active  compound,  des- 
methyldiazepam,  which  is  in  turn  related 
to  oxazepam.  As  far  as  he  knew,  desme- 
thyldiazepam  is  not  patented  and  is  mar- 
keted only  in  Italy.  While  remaining 
"politically  neutral",  Dr  Lader  said  a 
nationalised  drug  industry  would  probably 
market  desmethyldizepam  at  "rock  bot- 
tom price"  and  not  bother  with  the  other 
derivatives. 

One  of  the  major  problems  of  prescrib- 
ing psychoactive  drugs  is  knowing  when  to 
stop,  said  Dr  M.  R.  Salkind,  a  London 
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general  practitioner.  The  relationship  bel 
tween  doctor  and  patient  should  be  thel 
focus  of  treatment,  but  by  the  time  thel 
patient  arrives  the  doctor's  prescribing! 
habits  have  been  the  target  of  pressures! 
from  the  drug  industry  and  the  Depart-! 
ment  of  Health. 

It  is  difficult  to  withhold  a  drug  thai! 
can  give  relief,  he  said.  "More  and  morel 
people  are  unwilling  to  tolerate  the  in-I 
securities  and  dissatisfactions  of  life  so  thel 
level  at  which  they  translate  this  into  ill-l 
ness  has  been  lowered." 

As  a  guide  to  more  rational  prescrib- 
ing Dr  Salkind  considers  patients  with 
anxiety  symptoms  in  three  groups.  A  patienl 
with  a  stable  personality  going  through  a 
period  of  prolonged  stress  should  take 
psychiatric  drugs  only  as  a  last  resort.  If 
would  be  wrong  to  encourage  psychologi- 
cal dependence  on  a  drug  if  the  patienl 
is  likely  to  recover  within  6-8  weeks  he 
said. 

The  second  group,  with  "borderline' 
personalities,  have  a  lower  tolerance  tc 
stress  and  often  need  drugs  over  a  long 
period.  For  these  patients  Dr  Salkind  re- 
commends careful  use  of  benzodiazepines 
with  tricyclic  antidepressants,  reducing  the 
dose  as  soon  as  possible,  and  avoiding 
barbiturates. 

To  the  third  group,  with  unstable  per- 
sonalities, life  is  a  constant  burden  and 
we  have  to  recognise  that  these  patients 
may  need  psychiatric  drugs  all  their  lives 
at  the  risk  of  dependence,  he  said. 

Charter  medalists  for  1974 

The  charter  gold  medal  of  the  Pharma- 
ceutical Society  of  Great  Britain  has  been 
awarded  to  Dr  Frank  Hartley,  vice-chan- 
cellor of  London  University  and  Dean  of 
the  School  of  Pharmacy,  for  his  outstand- 
ing services  in  promoting  the  interests  of 
pharmacy.  Dr  Hartley,  a  past  president  of 
the  Royal  Institute  of  Chemistry,  is  chair- 
man of  the  British  Pharmacopoeia  Com- 
mission and  a  United  Kingdom  delegate 
to  the  European  Pharmacopoeia  Commis- 
sion. He  is  also  chairman  of  the  pharmacy 
board  of  the  Council  for  National  Aca- 
demic Awards  and  a  member  of  the  Medi- 
cines Commission. 

The  Society's  charter  silver  medal  has 
been  awarded  to  Mr  Clifford  Evans  foi 
his  outstanding  local  services  to  pharmacy 
Mr  Evans  was  vice-president  of  the  West- 
ern Pharmacists'  Association  and  vice- 
chairman  of  the  West  Metropolitar 
Branch  on  two  occasions,  and  president  ol 
the  association  and  chairman  of  the 
Branch  1958-1960. 

Amoxyl  given  FDA  approval 

The  US  Food  and  Drug  Administratior 
has  approved  the  marketing  of  Amoxy 
in  the  USA  by  the  Beecham  Group. 

A  spokesman  for  the  company  in  Lon 
don  said  that  the  drug  will  be  sold  in  Uf 
by  the  Beecham  Massengill  organisatioi 
and  Roche  Ltd.  There  was  an  exchangi 
agreement  whereby  Roche  will  distributt 
Amoxyl  and  Beecham  will  handle  < 
Roche  product. 

Beecham  hope  to  market  Amoxyl  ii 
Japan  in  1975.  It  is  already  offered  ii 
Europe,  the  Middle  East,  the  Far  East  am 
Africa. 
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Turnover  goes 
ahead  again 

The  percentage  increase  in  average  weekly 
turnover  of  pharmacies  was  back  into 
double  figures  for  the  period  September- 
October  1973  —  plus  10-9  per  cent  against 
9-4  per  cent  in  July-August. 

The  latest  A.  C.  Nielsen  Retailer  Report 
shows  that  counter  turnover  was  up  9  per 
cent  (multiples,  excluding  Boots,  and  Co- 
operatives plus  6  per  cent;  large  indepen- 
dents plus  10  per  cent;  small  independents 
plus  8  per  cent),  but  the  increases  showed 
some  regional  variations  —  from  plus  1 
per  cent  to  plus  22  per  cent. 

Multiples-Co-operatives  took  15-0  per 
cent  of  cash  and  NHS  sterling  volume, 
large  independents  55-9  per  cent  and  small 
independents  29-1  per  cent. 

The  average  weekly  turnovers  per  shop 
were: —  Large  independents  £544  cash, 
£474  NHS;  multiples-Co-operatives  £499 
cash;  £401  NHS;  small  independents  £177 
cash,  £259  NHS. 

In  September,  independents  dispensed 
86-8  per  cent  of  prescriptions  (average  per 
shop  1,677)  to  multiples-Co-operatives  13-2 
per  cent  (average  1,922).  Over  the  two- 
month  period,  NHS  represented  40T  per 
cent  of  total  turnover  for  multiples-Co- 
operatives, 45-5  per  cent  for  large  indepen- 
dents and  53  0  per  cent  for  small 
independents. 

Drug  store  prescription 
service  to  stop 

A  prescription  collection  and  delivery  ser- 
vice operated  from  a  drug  store  in  Brough- 
ton,  Chester,  is  to  stop.  There  has  been 
criticism  that  the  premises  might  appear  to 
be  a  pharmacy  and  that  the  service  com- 
peted with  one  sanctioned  by  the  local 
executive  council. 

The  scheme  was  launched  early  this 
year  by  the  Boutique  drug  store,  Brough- 
ton  shopping  centre,  with  prescriptions  dis- 
pensed by  Mr  Thomas  Owen,  a  Saltney 
pharmacist 

A  similar  scheme  operated  by  N.  S.  & 
F.  K.  Stone,  newsagents,  Broughton,  and 
approved  by  the  Denbighshire  and  Flint- 
shire executive  council  was  started  in 
August  1972  to  help  old  people  who  could 
not  reach  the  nearest  pharmacy  in  Saltney 
or  Hawarden.  Prescriptions  were  dispensed 
by  four  pharmacists  in  Flintshire. 

Mr  T.  V.  R.  Roberts,  Denbighshire  and 
Flintshire  pharmaceutical  committee,  told 
C&D  that  the  drug  store  scheme  will  stop 
it  the  end  of  the  month. 

More  reaction  reports 

he  Committee  on  Safety  of  Medicines 
was  notified  of  3,638  suspected  adverse 
reactions  to  medicinal  products  in  1972, 
compared  with  2,837  in  1971. 

The  Committee's  annual  report  for  1972 
fHM  Stationery  Office  £01 3)  attributes  the 


increase  to  a  growing  awareness  of  the  im- 
portance of  reporting.  A  letter  was  sent 
in  March  1972  to  all  doctors  and  dentists 
seeking  their  co-operation. 

A  suggestion  was  made  in  September 
1972  that  "safety  of  medicines  advisers" 
should  be  appointed  in  hospital  groups  to 
monitor  adverse  reactions.  A  spokesman 
for  the  Committee  told  C&D  last  week 
that  the  Department  of  Health  has  since 
decided  to  wait  until  after  NHS  re- 
organisation on  April  1  before  pursuing 
the  matter  further.  The  type  of  person  to 
be  appointed  could  possibly  be  a  pharma- 
cist, he  said. 

Out  of  599  applications  considered  in 
1972  the  Committee  advised  product 
licence  approval  in  346  cases  and  clinical 
trial  approval  in  110.  Refusal  was  advised 
for  five  applications,  19  were  withdrawn 
by  the  applicants  and  79  were  still  under 
consideration  at  the  end  of  the  year. 


Mr  J.  C.  Wilkinson,  MPS  (right), 
Stockport,  receives  from  Mr  C.  Sutcliffe, 
area  sales  manager,  Alfred  Benzon  Ltd, 
a  prize  won  in  a  Natusan  promotion  run 
jointly  with  Vestric  Ltd.  There  were  seven 
other  prizewinners 


Advisory  panel  to  attract  new 
graduates  into  industry? 


Of  the  three  main  career  openings  for 
newly  graduated  pharmacists  —  retail, 
hospital  and  industry  —  industry  seems  to 
be  the  least  attractive  at  the  moment, 
according  to  speakers  at  a  meeting  of  the 
Industrial  Pharmacists  Group  of  the  Phar- 
maceutical Society,  held  last  week. 

The  topic  for  the  meeting  "Career  pros- 
pects in  the  pharmaceutical  industry"  had 
been  motivated  by  what  was  described  as 
the  dearth  of  pharmacists  entering  the  in- 
dustrial sector.  The  speakers,  introduced 
by  the  chairman  Mr  C.  C.  Stevens,  were 
Mr  H.  Mendelson  (Wellcome  Foundation 
Ltd)  and  Dr  B.  Wills  (Allen  &  Hanburys 
Ltd).  Representing  the  British  Pharma- 
ceutical Students  Association  was  Mr  A. 
Banks,  a  final-year  student  with  two  years 
experience  with  Hoechst  in  Zambia.  An 
invitation  had  been  sent  to  students  in  the 
local  schools  of  pharmacy  but  few  had 
accepted,  stated  the  chairman. 

Mr  Mendelson  outlined  the  sectors  in 
which  a  pharmacist  could  find  a  worth- 
while job  in  industry.  Because  not  enough 
newly-qualified  pharmacists  were  in- 
terested, the  jobs  were  now  going  to 
graduates  of  other  disciplines.  In  the  long 
run  that  could  be  unfortunate  for  the  pro- 
fession and  pharmacists  would  only  have 
themselves  to  blame.  For  any  particular 
job  it  was  not  a  "sine  qua  non"  that  a 
person  with  a  pharmaceutical  qualification 
would  always  be  appointed  in  preference 
to  some  other  graduate  but  he  had  "a 
better  starting  off  point". 

Dr  Wills  dealt  with  what  he  called  the 
"factory"  side,  where  there  was  greater 
concentration  on  scientific  and  technical 
problems  than  in  any  other  pharmaceutical 
occupation.  There  was  also  the  "partici- 
pation in  really  worthwhile  objectives  .  .  . 
to  discover,  develop  and  make  better 
medicines." 

Dr  Wills  condemned  the  Society's  new 
pre-registration  training  requirements 
which,  he  claimed,  had  had  "a  damaging 
effect  already  on  industrial  pharmacy  as  a 
career." 

The  student  looks  on  industry  as  "a 
large  umbrella"  which  he  knows  nothing 


about  said  Mr  Banks.  He  suggested  the 
need  for  a  career's  advisory  panel. 
Speakers  could  visit  the  colleges  giving 
advice  on  the  opportunities  in  retail,  hos- 
pital and  industry.  He  had  heard  many 
things  about  industry  that  evening  of 
which  he  had  been  unacquainted  pre- 
viously. "I  am  certain  students  will  re- 
spond if  the  facts  are  given  to  them.  It  is 
our  industry  ...  I  want  to  see  the  whole 
industry  controlled  by  pharmacists  and  in- 
dustry must  see  that  it  brings  in  its  full 
quota". 

On  the  pre-registration  training  he 
thought  the  present  six  months  in  industry 
was  not  sufficient  for  those  who  had  de- 
cided on  a  career  in  industry.  The  flexi- 
bility of  hours  in  retail  and  in  hospital 
for  women  pharmacists  was  more  appro- 
priate than  the  hitherto  rigid  hours  in 
industry. 

Industry  had  tended  to  favour  the 
honours  degree  graduate  but  "why  not  a 
good  ordinary  wide-based  degree  —  the 
latter  may  be  preferable  to  that  of  the 
honours." 

Regarding  salaries  he  had  the  feeling 
that  chemist  graduates  could  be  obtained 
for  less  than  pharmacists  and  this  was  de- 
pressing the  salary  structure. 

Replying  to  Mr  Banks*  criticism  of  the 
salary  level  on  entry  Dr  Wills  contended 
that  industry  had  the  right  level  and  that 
retail  salaries  were  "inflated".  The  meet- 
ing was  strongly  in  favour  of  Mr  Banks' 
suggestion  for  a  careers'  advisory  panel 
and  the  chairman  assured  members  that  it 
would  be  followed  up. 

'Excessive  sales'  inquiries 
by  Statutory  Committee 

Two  cases  in  which  pharmacists  are 
alleged  to  have  made  "unrestricted  sales 
in  excessive  quantities"  of  preparations 
liable  to  misuse,  come  before  the  Statutory 
Committee  of  the  Pharmaceutical  Society 
when  it  meets  on  February  27-28  and 
March  1.  The  Committee  will  be  conduc- 
ting a  total  of  14  inquiries. 
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Topical  reflections 

BY  XRAYSER 

Supplies 

I  am  once  more  lost  in  admiration  for  the  manner  in  which  my  wholesale 
suppliers  are  succeeding  in  coping  with  today's  difficulties,  and  while  it  is 
still  true  that  silk  purses  and  sow's  ears  are  far  apart,  it  is  amazing  what 
comes  in  the  daily  deliveries.  There  are,  of  course,  serious  shortages  of 
essentials,  and  non-essentials  sometimes  seem  to  be  more  plentiful.  Of  the 
former,  such  items  as  crepe  bandages  have  been  unobtainable  for  two 
or  three  months,  while  the  humble,  if  colourful,  toilet  roll  is  to  be  seen  only  I 
at  football  grounds.  The  dispensing  container  grows  still  scarcer  on  the 
shelves,  and  replacement  seems  too  much  to  hope  for.  On  rare  occasions 
there  are  bottles,  but  no  caps,  and  I  have  been  offered  caps  without 
bottles.  But,  as  I  have  previously  stated,  there  are  gaps  in  our  everyday 
stocks,  the  latest  to  make  themselves  felt  being  Otosporin  ear  drops  and 
Septrin  paediatric  suspension,  both  products  of  Burroughs  Wellcome. 
Once  more,  there  has  been  no  communication  from  the  manufacturers. 
One  is  simply  left  to  discover  that  they  are  no  longer  procurable  and  to 
inform  the  prescriber  of  the  situation  and  ask  what  should  be  supplied  in 
their  place.  And  almost  before  one  has  had  time  to  impress  the  prescriber 
with  the  facts,  something  else  has  vanished  from  the  contemporary  scene. 
I  have  little  doubt  but  that  in  a  few  months'  time,  I  shall  look  back  on 
today  as  a  time  of  plenty,  for  I  very  much  fear  we  are  only  at  the  beginning. 
And  even  in  a  time  of  scarcity,  new  products  are  being  added  to  an 
already  over-swollen  list  and  manufacturers,  by  literature  and 
representative,  are  still  hammering  at  the  door  of  the  medical  citadel  and 
succeeding  in  effecting  an  entry.  It  might  have  been  thought  that  now 
was  not  the  most  propitious  time  for  launching  new,  if  not  altogether 
original,  products,  but  the  fight  goes  on. 
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People 


Mrs  Dorothy  Patterson  who  recently 
relinquished  her  post  as  manageress  of 
J.  H.  Haywood  (Pharmaceuticals) 
Peveril  Road,  Eckington,  Derby,  to  join 
her  husband's  new  pharmacy  in  Baslow, 
receives  a  farewell  gift  of  two  cut  glass 
Georgian  toHet  water  bottles  from  the 
directors.  The  presentation  was  made 
by  the  former  managing  director,  Mr 
F.  W.  Cammack 

Professor  A.  H.  Beckett,  head  of  the  de- 
partment of  pharmacy  at  Chelsea  College, 
London  University,  has  been  awarded  the 
Hanbury  Memorial  Medal  for  1974. 

Deaths 

Campbell:  On  February  1,  Mrs  Josephine 
Campbell,  widow  of  Kieran  Campbell 
who  at  one  time  had  his  pharmacy  in 
Belturbet,  co  Cavan,  Eire. 

Ewart:  On  February  2,  Mr  William  Paul 
Ewart,  MPSNI,  Hill  Street,  Milford,  co 
Armagh.  Mr  Ewart  qualified  in  1934  and 
worked  for  some  time  with  R.  Andrew  & 
Co  Ltd,  Crumlin  Road,  Belfast,  and  later 
with  Mr  S.  Orr,  Holywood,  co  Down. 
Subsequently,  he  opened  a  pharmacy  at 
Scotch  Street,  Armagh,  where  he  was  in 
business  for  36  years  until  his  retirement 
in  1970.  Mr  Ewart  was  president  of  the 
Pharmaceutical  Society  of  Northern 
Ireland  in  year  1954-55.  He  was  a  justice 
of  the  peace  and  a  former  president  of 
Armagh  Rotary  Club. 

Gauld:  Recently,  Mr  Alexander  Riddell 
Gauld,  MPS,  High  Street,  Banffshire 
aged  61.  A  native  of  Huntly,  Mr  Gauld 
qualified  in  1936  and  worked  in  the  Spey- 
side  town  for  more  than  30  years.  He  was 
manager  of  the  shop  before  taking  it 
over  after  the  1939-45  war. 

Host-Madsen:  On  January  24  Dr  Erik 
Host-Madsen,  aged  91.  Up  to  the  time 
of  his  death  Dr  Host-Madsen  took  a  great 
interest  in  the  International  Pharmaceu- 
tical Federation  of  which  he  was  hon- 
orary president,  having  been  president 
1935-1953  and  its  vice-president  for  four 
years  previously.  A  Dane,  he  obtained  his 
pharmacist's  diploma  in  1909  and  after 
further  study  in  Berlin,  London  and  Paris 
gained  his  degree  of  DSc  at  the  University 
of  Copenhagen  in  1912.  He  was  the  first 
recipient  of  the  Host-Madsen  Medal  being 
presented  to  him  by  Sir  Hugh  Linstead 
who  succeeded  him  as  I.P.F.  president. 


News  in  brief 

□  The  FDA  has  ordered  cosmetics  manu- 
facturers to  list  ingredients  on  product 
labels  in  decreasing  order  of  prevalence. 

□  Prescriptions  dispensed  in  England  dur- 
ing October  1973  totalled  23,716,980 
(15,085,538  forms)  and  cost  £20,904,594-86 
— £0-8814  per  prescription. 

□  A  revised  Notice  No  704  (VAT  Retail 
export  schemes)  has  been  issued  by  Cus- 
toms and  Excise.  The  Notice  incorporates 
amendments  operative  since  the  original 
one  was  issued. 

□  Only  four  countries  —  Bangladesh, 
Ethiopia,  India  and  Pakistan  —  had  en- 
demic smallpox  at  the  end  of  1973,  com- 
pared with  seven  the  previous  year  and  30 
in  1967,  say  a  WHO  report. 

□  Amylobarbitone,  quinalbarbitone  and 
pentobarbitone  are  now  included  in  Sched- 
ule II  of  the  US  Controlled  Substances 
Act.  The  rescheduling  places  these  drugs 
under  the  same  controls  as  narcotics, 
amphetamine  and  methaqualone. 

□  "Powdered  vegetable  drugs",  an  aid  to 
microscopical  identification  of  powdered 
drugs  by   Betty  P.  Jackson  and  Derek 


Snowdon,  has  been  re-issued  by  Stanley 
Thorners  (Publishers)  Ltd,  17  Quick  Street 
London  Nl.  I 

□  The  US  National  Formulary  has  pro 
posed  an  official  standard  for  tightness  01 
drug  container  closures — suggesting  limit: 
for  "tight"  and  "well  closed" — based  or 
the  rate  of  moisture  penetration  into  thf 
container.  The  proposal  is  also  under  con 
sideration  by  the  US  Pharmacopoeia. 

□  Women  who  develop  venous  throm 
boembolism  while  using  oral  contracep 
tives  and  then  discontinue  them,  have  i 
smaller  risk  of  suffering  a  recurrence  thar 
women  who  develop  the  disease  while  not 
taking  oral  contraceptives,  according  to  £ 
study  in  last  week's  British  Medica 
Journal. 

□  The  National  Health  Service  Functions 
(Administration  Arrangements)  Regula- 
tions (HM  Stationery  Office,  SI  No  36,  6p] 
makes  provision  for  NHS  functions  to  be 
exercisable  on  each  others  behalf  by 
bodies  established  under  the  NHS  Re- 
organisation Act  —  acceptance  of  applica- 
tions for  inclusion  in  a  list  of  persons 
undertaking  to  provide  general  pharma- 
ceutical services  shall  be  a  function  exercis- 
able on  behalf  of  the  Area  Health 
Authority  by  the  Committee  established 
for  the  area  of  that  Authority. 
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Benylin  with  codeine  pack  change 

Benylin  with  codeine  125  ml  is  now  being 
distributed  in  a  newly  designed  pack  as 
part  of  an  updating  programme  for  otc 
packs  by  Parke,  Davis  &  Co,  Usk  Road, 
Pontypool,  Mon.  The  two-colour  pennant 
round  the  carton  and  label  continues  the 
theme  established  by  Benylin  paediatric 
125  ml.  The  formula  of  Benylin  with 
codeine  and  price  structure  are  unchanged. 

Xylocard  charge 

Xylocard  10  per  cent,  manufactured  by 
Astra  Chemicals  Ltd,  King  George's 
Avenue,  Watford  WD1  7QR,  has  been  dis- 
continued and  replaced  by  Xylocard  20 
per  cent.  Xylocard  20  per  cent  is  supplied 
in  disposable  syringes  containing  1000  mg 
xylocaine  in  5  ml  water  (10  syringes, 
£8-80). 

Paterson  chemicals 

The  distribution  of  Paterson  chemicals 
will  continue  to  be  carried  out  as  before 
by  Network  Technical  Distributors  Ltd 
who  are  a  subsidiary  of  Johnsons  of  Hen- 
don  Ltd.  Johnsons  announced  that  they 
were  discontinuing  the  sale  of  their  own 
chemicals  when  stocks  became  exhausted. 
Address:  Radlett  Road,  Colney  Street,  St 
Albans,  Herts. 

Health  foods  distribution 

Lewis  &  Harris,  Nutrition  House,  South 
Drive,  Burgess  Hill,  Sussex,  have  become 
the  sole  distributors  in  the  UK  and 
Europe  for  the  Native's  Kitchen  product 
range.  Lewis  &  Harris  recently  launched 
Graindrops,  a  health  food  cereal,  and  the 
Plus  range  of  vitamins  —  Acerola  chews 
(vitamin  C)  and  vitamin  E  capsules. 


The  new  counter  display  for  Sudden  Tan 
and  QT  suntan  preparations,  distributed 
by  White  Laboratories  Ltd.  It  holds  the 
three  sizes  of  QT-60-g  lotion  (£0-41), 
120-g  lotion  (£068),  and  15-g  aerosol 
foam  (£075)— and  the  100-g  Sudden 
Tan  bronzing  foam  (£0-95). 


Maybelline  display  stand 

White  Laboratories  Ltd,  Penarth  Street, 
London  SE15  1TR,  have  introduced  a  dis- 
play stand  for  Maybelline  eye  cosmetics. 
The  stand,  which  has  a  striking  printed 
mirrored  headboard,  can  be  used  as  a 
counter  unit  or  converted  to  a  floor  stand 
with  legs.  It  is  three  tiered  and  holds  the 
complete  range  of  Maybelline  products. 

Spring  shades 

Coty  Ltd,  Great  West  Road,  Brentford, 
Middlesex,  have  introduced  three  shades 
in  their  Coty  Original  range  of  lipsticks 
(£0-70),  and  nail  enamels  (£0-50).  They 
are,  beyond  red,  beyond  coral,  and  be- 
yond pink.  New  spring  shades  have  been 
added  to  their  Liners  'n  Shadows  collec- 
tions of  four  colour-co-ordinated  frosted 
eyeshadows,  and  two  cake  eyeliners  (£1-40). 
They  are,  topaz,  amethyst  and  tourquoise 
collections. 

Also  from  Coty  are  trial  kits  (£2-50), 
containing  a  protein  mascara,  three  pro- 
tein eyeshadows,  and  a  protein  lash  con- 
ditioner, in  one  of  two  colour  combina- 
tions. 

Skin  care  products  discount 

Helena  Rubinstein  Ltd,  31  Davies  Street, 
London  W1Y  1FN,  are  offering  a  20  per 
cent  discount  on  the  "less  popular"  skin 
care  products.  In  most  of  their  ranges  these 
are  cleansing  creams  and  toning  lotions. 
The  products  also  feature  a  voucher  for 
20  per  cent  discount  that  can  be  used 
against  other  skin  care  lines. 

Money-off  promotion 

A  consumer  promotion  offering  5p  off 
the  200g  and  7p  off  the  400g  shaving  foam 
has  been  launched  by  Wilkinson  Sword 
Ltd,  Sword  House,  Totteridge  Road,  High 
Wycombe,  Bucks  HP13  6EJ.  The  offer  is 
shown  on  eye-catching  flashes  on  the  caps 
of  the  product.  Retailers  will  be  offered 
the  shaving  foam  at  reduced  prices  to 
maintain  normal  profit  margins. 

Scottish  spring  showrooms 

Jacquelle  Sales,  division  of  Jackel  &  Co 
Ltd,  Kitty  Brewster  Estate,  Blyth,  Nor- 
thumberland NE24  4RG,  are  presenting 
their  products  at  the  following  showrooms. 
North  British  Hotel,  Princess  Street, 
Edinburgh,  February  18-21;  Tay  Centre 
Hotel,  Whitehall  Crescent,  Dundee,  Feb- 
ruary 26-28;  Caledonian  Hotel,  Church 
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Street,  Inverness,  March  6-7;  Gloucester 
Hotel,  102  Union  Street,  Aberdeen  March 
12-74. 

Lipstick  shades  for  '74 

Princess  Galitzine  have  introduced  their 
lipstick  range  for  this  year.  The  lipstick 
(£1-75)  are  soft  and  creamy  and  contain 
a  centre  of  soft  moisturiser.  There  are 
10  shades  in  the  range  including  a  clear 
red,  tobacco  beige,  wild  cherry  and  orange 
flame.  Distributed  by  Cayse  Ltd,  393 
Chapter  Road,  London  NW2. 

Nutriplan  offer 

Nutriplan  omelette  mix  and  mixed  cereals 
with  fruit  and  nuts  launched  recently  by 
Smith  &  Nephew  Ltd,  Bessemer  Road, 
Welwyn  Garden  City,  Herts,  carry  a  "5p 
off  the  next  purchase"  offer.  Trade  bonuses 
and  prepacked  merchandisers  are  avail- 
able. Press  advertising  starts  in  March. 

Counter  display  unit 

J.  N.  Toiletries,  division  of  Jackel  &  Co 
Ltd,  Kitty  Brewster  Estate,  Blyth,  North- 
umberland NE24  4RG,  have  introduced  a 
counter  display  unit  for  Thicken  Hair,  It 
holds  36  of  the  phial  size  and  18  bottles, 
m  the  three  variants. 

The  current  advertising  campaign  fea- 
turing in  popular  women's  magazines  is 
planned  to  continue  until  the  end  of 
March. 

Osier  milk  leaflets 

Two  new  leaflets  on  Ostermilk  complete 
formula — one  for  consumers,  the  other  for 
professional  people  —  are  available  from 
Glaxo-Farley  Foods,  division  of  Glaxo 
Laboratories  Ltd,  Greenford  Road,  Green - 
ford  UB6  0HE. 

Block  advertising  for  Wella 

The  range  of  hair  care  products  from 
Wella  (GB)  Ltd,  Wella  Road,  Basingstoke, 
Hamps  RG22  4AF,  is  to  appear  on  the 
first  five  right  hand  pages  of  Woman 
(February  16  issue),  the  first  "block" 
advertising  to  appear  in  the  magazine. 
Each  advertisement  is  for  a  different  pro- 
duct group  but  the  series  has  a  similarity 
of  style  and  layout. 

Spring  colours 

Fontarel  Ltd,  Servier  Hou«e,  Horsenden 
Lane  South,  Greenford,  Middlesex  UB6 
7PW,  are  to  launch  a  spring  range  of 
colours  in  their  foundation,  lipstick  and 
eyeshadow  ranges.  The  foundations  are 
French  beige  and  sun  beige  (£0-72/);  the 
lipstick  consist  of  grenelle,  a  peachy-pink 
colour,  orly,  a  plum  shade,  and  capucines, 
a  vibrant  red  (£0-52);  and  there  are  four 
cream  eyeshadow  colours  of  violet,  tur- 
quoise, olive  and  smoke  grey  (£0-45). 
Available  in  April. 

Ronson  display  aids 

Ronson  Products  Ltd,  Randalls  Road, 
Leatherhead,  Surrey,  have  produced  new 
display  aids  for  their  range  of  shavers  and 
hairdryers.  The  displays  are  suitable  for 
counter  or  window  use. 

Thiamoplex  discontinued 

Paines  &  Byrne  Ltd,  Pabyrn  Laboratories. 
Perivale,  Greenford,  Middlesex,  Say  Thia- 
moplex 10ml  vials  were  discontinued  on 
February  1. 

continued  p  150 
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Trade  News 

Continued  from  p149 

Parity  Pads 

Lilia-White  (Sales)  Ltd,  Charford  Mills, 
Birmingham  8,  are  introducing  packs  of 
20  Panty  Pads  (£0-35)  with  a  "5p  off"  flash. 

Disposable  clothing 

Russell  Kirby  Industrial  Services  Ltd, 
Kirby  Industrial  Estate,  Liverpool  L33 
7TF,  are  marketing  a  range  of  disposable 
clothing  suitable  for  chemical  and  allied 
manufacturing  industries. 
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Bonus 
offers 


Wilkinson  Sword  Ltd,  Sword  House,  Tot- 
teridge  Road,  High  Wycombe,  Bucks 
HP13  6EJ.  Shaving  foam.  "Price  off"— 12 
invoiced  as  11.  Standard  cans — 12  invoiced 
as  10. 

British  Cod  Liver  Oils  (Hull  &  Grimsby) 
Ltd,  Marfleet,  Hull  HU9  5NJ.  Start  Right. 
8  invoiced  as  6,  4  as  3.  Orange  syrup.  6 
invoiced  as  5. 

Armour  Pharmaceutical  Co  Ltd,  Hamp- 
den Park,  Eastbourne,  Sussex  BN22  9AG. 
AAA  mouth  and  throat  spray.  10  invoiced 
as  8  (February  25-March  30). 

May  &  Baker  Ltd,  Dagenham,  Essex 
RM10  7XS.  125ml  packs  of  Phenergan 
compounds  expectorant  linctus,  Phensedyl, 
and  Tixylix.  10  invoiced  as  9.  (ends  Febru- 
ary 28). 

Gerhardt  Pharmaceuticals  Ltd,  Thornton 
Laboratories,  Glebe  Road,  Huntingdon 
PE18  7DX.  Fleur  de  Lis.  14  invoiced  as 
12  (throughout  February). 


on  TV 
next  week 


Ln  —  London;  M  —  Midland;  Lc  —  Lancashire: 
Y  —  Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE  —  North-east; 
A  —  Anglia;  U  —  Ulster;  We  —  Westward; 
B  —  Border;  G  —  Grampian;  E  —  Eirean; 
CI  —  Channel  Islands. 

Anadin:  All  areas 
Ask  it:  Sc 

Aspro  Effervescent:  Ln 
Beecham  powders:  All  areas 
Beech  am  Hot  Lemon:  All  areas 
Brylcream:  Sc,  G 
Buttercup  syrup:  M,  Lc,  Y,  NE 
Cow  &  Gate  babymeals:  Ln,  M,  Lc 
Cow  &  Gate  baby  milks:  Ln,  M,  Lc 
Crest  toothpaste:  Y 

Head  &  Shoulders:  All  areas  except  Y,  E 
Radox:  All  areas  except  U,  E 
Sinex:  All  areas 

Vicks  vapour  rub:  Ln,  M,  Lc,  Sc,  WW,  A, 
We,  B,  G,  CI 
Vosene:  All  areas 


New 
products 


Slimming 

Slimmers'  diet  supplement 

The  slimming  diet  which  cuts  out  bread, 
potatoes  and  cereals  may  cut  out  a  high 
proportion  of  essential  nutrients.  For  this 
reason,  Scott  and  Bowne  have  developed 
Vytrim,  a  nutritional  supplement  contain- 
ing only  those  vitamins  and  minerals  (vita- 
mins A,  Bl,  B2,  C,  D,  nicotinamide,  cal- 
cium and  iron)  likely  to  be  lost  in  a  starch 
and  fat  reduced  diet.  Vytrim,  an  orange 
flavoured  powder  taken  in  water,  available 
exclusively  through  pharmacies,  retail 
price  £0-75  for  one  month's  supply.  Selling 
in  should  be  completed  by  April  1  and 
advertising  starts  in  women's  magazines 
and  slimming  journals  from  late  April  to 
July.  Bonus  terms  will  be  available  (Scott 
&  Bourne  Ltd,  50  Upper  Brook  Street, 
London  Wl). 


Cosmetics  and  toiletries 

Blusher  in  a  compact 

New  from  Cyclax  is  a  creme  blusher  in  a 
compact  (£1T0).  There  is  a  choice  of  five 
colours  —  terracotta,  crystal  pink,  straw- 
berry, peach,  and  cinnamon  —  and  its 
"creamy-moist"  texture  is  suitable  for  use 
over  a  foundation  or  on  its  own.  The 
blusher  is  in  a  round,  purple  and  silver 
marbellised  compact  with  a  mirror  and  is 
small  enough  to  be  put  in  a  cosmetic 
purse. 

Also  from  Cyclax  are  new  eye  colour 
sticks  (£1-10)  which  come  in  metal,  purple 
and  silver  swivel  cases.  There  are  eight 
colours  that  can  be  used  separately  or 
in  blended,  colour  combinations. 

Eyeshadow  Duos  (£1-25),  translucent 
purple  and  silver  mirrored  compacts  con- 
taining two  eyeshadows  and  a  brush,  have 
also  been  introduced  bv  Cyclax.  The 
colour  combinations  are  midnight  and  star- 
light blue,  terracotta  and  silver  birch, 
greenwood  and  Paris  green,  and  fern  green 
and  aqua  ice.  All  the  products  are  avail- 
able in  April  (Cyclax  Ltd.  65  South  Mol- 
ton  Street,  London  W1Y  2BS). 

Jumbo  makeup  pencils 

Leichner  have  introduced  "jumbo"  sized 
makeup  pencils  suitable  for  using  as  eye- 
shadows, blushers  or  lipsticks.  There  are 
eight  shades  ranging  from  pale  pink 
through  brown  to  violet.  Available  for  sale 
mid-March,  there  is  an  introductorv  offer 
of  a  Leichner  sharpener  with  each  pen- 
cil (£0-47  for  the  first  few  months:  a 
single  pencil  costs  £0-35  (L.  Leichner 
(London)  Ltd,  436  Essex  Road,  London 
Nl  3PL). 


Pears  hand  cream 

Pears  Lasting  Care  hand  cream,  the  first 
new  product  under  the  Pears  label  for 
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some  years,  has  been  launched  in  Scotland 
and  the  North  of  England  by  Elida  Gibbs 
Ltd,  PO  Box  1DY,  Portman  Square,  Lon 
don  W1A  1DY.  The  test  launch  is  being 
supported  in  the  area  by  a  major  televi 
sion  campaign  which  features  a  30-second 
colour  commercial.  The  campaign  is  ex 
pected  to  last  until  mid-March.  The  hand 
cream  is  in  two  sixes — 90cc  (£0-24)  and 
160cc  (£0-35). 

Babycare 

Disposable  bibs 

Bettapak  Ltd  are  selling  in  disposable  bibs 
which  are  absorbent  on  both  sides  with 
a  waterproof  polythene  centre  lining.  The 
bibs  are  in  a  selection  of  plain  colours 
retailing  at  £0-50  for  25  (Bettapak  Ltd, 
Rotherwas,  Hereford). 

Electrical 

Lightweight  heating  pad 

The  Kaz  Wraparound  is  a  duel  unit  that 
can  be  used  for  either  hot  and  cold  treat- 
ment or  alternating  hot-cold  treatment  for 
localised  application.  The  lightweight  pad, 
measuring  14|  x  6|  in,  has  adjustable  tie- 
straps,  two  built-in  thermostat  safety  con- 
trols, is  water-proof  and  has  a  flannel 
cover  that  can  be  removed  for  washing. 
The  heat  pad  set  is  priced  at  £6-95,  the 
heating-cooling  pad  set  at  £12-95  (M.  S. 
Krausz-Harari  Ltd,  87  Ravensdale  Road, 
London  N16). 

Sundries 

For  the  handicapped 

The  "Day"  suppository  inserter  for  the 
disabled  is  available  from  Hypodermic 
Services  Ltd,  1  Headlands  Road,  Livers- 
edge,  Yorks  (£13-75).  A  barrel  end-piece 
at  one  end  of  a  U-shaped  tube  holds  the 
suppository.  Expulsion  is  controlled  by  a 
malleable  wire  in  the  tube. 


Without  our  competitors 
we  wouldn't  be  where  we  are  today.. 


Born  Blonde  is  now  the  leader  in  blonding  colourants  and 
Nice'n  Easy  is  first  in  the  permanent  colourant  sector  of  the  market. 


Born  Leaders  by  Clairol 

-world  professionals  in  hair  care. 
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THE  FAST-SELLING  ONE  BECAUSE 

it's  automatic  vapour  releasing, 

it's  a  product  of  Bayer  Research, 

it  kills  flies,  wasps,  moths  and  all  domestic  insects, 

it's  neat  and  complete  in  plastic  holders  ready  for 
hanging  or  standing, 

it  comes  in  two  sizes:  MAFU  40, 80p+ VAT  rsp, 
for  average  size  sitting  rooms  and  kitchens; 
MAFU  10, 45p+ VAT  rsp,  for  wardrobes, 
cupboards,  toilets  etc. 

ERE  S  THE  BIGGER  ■  THAN  -  LAST  ■  YEAR  BACKING 


RADIO 


Great  commercial  radio  campaign  at 
:he  same  time  as  the  TV  on  all  of  these 
ations-  Capital,  London  Broadcasting, 
Manchester  Radio,  Birmingham  Radio, 
Clyde  Radio,  Swansea  Radio  and 
Tyneside  Radio. 


Big  TV  campaign  throughout  the  country 

bang-on  the  flykiller  season. 
Millions  will  see  the  Mafu  commercials 

in  London,  Midlands,  Lancashire, 
Yorkshire,  North  East,  Scotland,  Wales 
and  the  West,  Southern,  Anglia 
and  Westward. 


MAGAZINES 


Mafu  advertisements  in  Woman, 
Womans  Own  and  Readers  Digest  will 
back  the  TV  and  Radio  campaigns  to 
achieve  even  greater  Mafu  sales. 


SO  GET  THE  BIGGEST  EVER  DISPLAY  UP 
IN  YOUR  STORE  FOR 


THE  FOUR  MONTH  FLYKILLER 

Stock  is  available  now.  Order  from  your  Chemist  wholesaler  or: 
/Vigglesworth  Limited,  Westhoughton,  Bolton,  Lanes  (Telephone  Westhoughton  2511) 

FOR  PROMPT  DELIVERY 
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VAPONA. 
THE  UPS  AND  THE  DOWNS. 


Increased 
advertising  expenditure. 


Increased 
brand  awareness. 


Increased 
brand  loyalty 

Increased 
market  share. 


Increased 
sales  figures. 


\^U,you  can't  please  everybody. 


Increased  profits. 
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Layout  of  a  display 


by  Ian  Ballestar* 


In  planning  a  display,  be  it  in  the  shop 
window  or  in  a  chosen  site  within  the 
store,  one  must  first  appreciate  certain 
weaknesses  of  the  human  eye.  Eyes  are 
habitually  lazy  and  cannot  (unless  speci- 
ally trained)  absorb  masses  of  detail  and 
retain  a  visual  image  of  them. 

As  a  result,  if  the  eye  is  confronted 
with  a  confused  mass  of  assorted  articles 
it  has  difficutly  in  achieving  the  mental 
separation  necessary  to  create  interest  in 
one  particular  object.  It  needs  help,  and 
the  purpose  of  designing  a  window  display 
is  to  give  it  that  help.  In  the  first  place 
we  should  avoid  building  up  masses  of 
merchandise;  instead  it  should  be  divided 
into  groups,  each  separated  from  the 
next  by  an  appreciable  space.  This  gives 
the  eye  a  chance  to  rest  for  an  instant 
between  groups. 

There  are  two  main  principles  which 
can  be  used  in  arranging  such  a  lay-out. 
In  the  first  we  arrange  a  central  group 
with  flanking  groups  on  either  side.  This 
is  the  obvious  method  but,  though  useful, 
it  sometimes  tends  to  become  monotonous 
if  used  too  often.  We  should  remember 
that  monotony  is  the  enemy  of  good  dis- 
play! 

Symmetrical  balance 

In  fig  1  I  have  purposely  used  shapes 
like  a  child's  building  bricks  to  explain 
my  meaning,  rather  than  build  up  a 
potentially  confusing  picture  with  odd  bits 
of  merchandise.  I  wish  to  avoid,  too, 
using  too  many  technical  terms  in  these 
articles,  but  I  think  we  must  give  this 
method  its  proper  name  "symmetrical 
balance".  It  works  on  the  same  system 
visually  as  an  ordinary  scale  does  mech- 
anically and  can  look  neat  and  smart 
(though  not  very  imaginative). 

Translating  the  blocks  into  terms  of 
merchandise  in  fig  1  we  could  build  up  a 
unit  of  tins  of  baby  food  where  the  cen- 

Fig  1 


*  Pen-name  of  a  well-known  designer, 
lecturer  and  writer.  This  is  the  second  in 
his  series  on  display  techniques  for  the 
pharmacist. 


tral  block  stands,  and  the  disc  at  the  top 
could  be  replaced  by  a  good  showcard 
describing  the  goods.  One  flanking  unit 
could  consist  of  build-up  groups  of  rose 
hip  syrups,  for  example,  while  the  oppo- 
site unit  could  be  built  up  of  talcum 
powder  etc. 

In  the  space  occupied  by  the  flat  block 
in  the  centre,  a  plinth  could  be  used  for 
the  display  of  cosmetics,  toileteries  and 
other  "fancy"  goods,  while  the  two  cylin- 
drical units  could  represent  groups  of 
other  standard  lines  built  up  on  whatever 
stands  are  in  use  in  the  window. 

It  should  be  noted  that  I  only  suggest 
the  goods  mentioned  with  the  one-window 
shop  in  mind.  If  more  than  one  is  avail- 
able then  a  more  "classified"  arrangement 
can  be  used.  Remember  too  that  these 
sketches  are  purely  diagrammatic,  and  are 
meant  only  to  demonstrate  how  one  can 
make  up  compositions  on  paper  and 
then  translate  them  into  actual  merchan- 
dise in  the  window. 

I  have  used  a  few  small  blocks  on  the 
floor  and  these  represent  packaged  goods, 
etc,  which  can  be  used  to  create  a  pat- 
tern. The  two  lines  shown  make  for  a 
"radial"  layout — but  don't  overdo  it! 
Leave  space  between  the  groups  or  they 
will  become  an  impenetrable  wall  of 
goods  that  the  human  eye  cannot  digest, 
a  sort  of  "wall-paper"  design — the  same 
all  over  in  which  there  is  no  focal  point 
to  attract  the  eye  in  the  first  place.  In 
fig  1  the  central  showcard  can  form  a 
focal  point  with  the  floor  lines  of  goods 
leading  up  to  it.  This  is  known  as  "a 
line  of  visual  direction",  and  its  purpose 
is  to  direct  the  eye  to  a  given  point. 
People  have  for  many  years  used  ribbons 
etc  to  create  such  a  line,  leading  to  a 
showcard  or  other  outstanding  object. 
This  treatment  is  rather  out  of  date,  but 
we  can  use  lines  of  merchandise  for  this 
purpose. 

Two  steps 

The  display  lesson  to  be  learned  here 
is :  Fix  your  focal  point  first,  then  arrange 
lines  of  visual  direction  from  it  to  the 
group  or  groups  of  objects  you  wish  your 
public  to  look  at.  By  way  of  experiment 
you  can  conceal  yourself  behind  the  win- 
dow and  through  a  suitable  peep  hole 
you  can  watch  people's  eyes.  They  will  be 
caught  by  your  attractive  focal  point 
(Showcard  or  attractive  object)  and  then 
will  be  irresistibly  drawn  along  the  lines 
of  visual  direction  until  they  reach  the 
group  of  goods  you  wish  them  to  notice, 
and  buy! 

I  don't  wish  to  stay  "academic"  for 
too  long  in  these  articles  so  I  will  pass 
straight  to  the  second  type  of  balance. 
In  this  I  use  the  same  "building  blocks", 
but  arranged  in  a  different  way,  this  time 
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to  give  a  definite  one-sided  appearance. 
The  first  type  of  balance  was  arranged 
around  a  central  object  (or  an  imaginary 
centre  line).  In  the  second  type  the  main 
unit  is  pushed  well  to  the  left  side  (as 
seen  from  the  front)  and  most  of  the 
stock  is  grouped  to  the  left  rear  of  the 
window  space.  This  is  complemented  by  a 
smaller  unit  well  to  the  front  on  the 
right,  and  the  balance  is  based  on  a 
diagonal  line. 

Replacing  the  blocks  with  groups  of 
goods  in  the  mind's  eye  will  show  that 
the  effect  is  more  animated,  even  dynamic. 
It  gives  a  feeling  of  movement  rather 
than  the  static  effect  of  the  first  type  of 
balance.  This  is  called  "asymmetric  bal- 
ance". The  smaller  group  is  nearer  the 

Fig  2 


eye  (and  perhaps  more  brightly  coloured) 
and  so  balances  the  larger  group  at  the 
left-rear. 

Try  experiments  with  some  packet 
goods  on  a  table — evolving  window  ar- 
rangements will  save  time  when  the  win- 
dow is  next  dressed.  Make  mistakes  either 
with  small  objects  on  a  table  or  by  sketch- 
ing on  a  piece  of  paper.  In  this  way  the 
display  can  be  built  up  in  half  the  time 
and  without  a  lot  of  swapping  and  chang- 
ing. The  professional  always  plans  his 
show  first  because  the  shorter  time  taken 
leaves  more  selling  time. 

Most  of  the  technicalities  have  now 
been  covered  but  in  the  next  article  I 
will  deal  with  colour  and  how  to  use  it 
to  achieve  the  most  attractive  effects.  I  am 
also  willing  to  answer  readers'  questions 
in  this  column. 


Appeal  for  traveller's 
benevolent  fund 

The  Commercial  Travellers'  Benevolent 
Institution,  125  years  old  this  year,  is  mak- 
ing a  special  appeal  for  contributions  from 
representatives  and  companies  so  that  it 
can  expand  its  charitable  objectives. 

Introducing  the  appeal,  the  president. 
Lord  Craigton,  said  recently  that  it  was 
the  only  national  charity  for  the  selling 
profession.  It  had  no  boundaries  in  the 
United  Kingdom  and  Eire  and  it  was  their 
proud  boast  that  no  genuine  case  of  need 
had  been  refused  help  throughout  their 
long  history. 

More  funds  were  required  to  give  great- 
er help  to  counter  the  steep  increase  in 
the  cost  of  living  suffered  by  the  annuit- 
ants. The  Institution  is  at  No  1  London 
Bridge,  London  SE1  9SZ. 
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Atlas  Photof  lash* 
The  other  brand-leading  cube. 


Atlas  are  the  top  sellers  across  the  hoard 
in  the  photoflash  business. 

They  offer  more  nourishment  for  the 
dealer  because  they  offer  more  nourishment 
to  the  user. 

The  beefy  little  cube  on  the  right  in  the 
picture  above,  for  instance,  contains  four 
zirconium  packed  sub-miniature  bulbs  that 
peak  to  around  130,000  candelas  in  just 
13  milliseconds  and  stay  up  there 
where  if  counts  above  half  peak  for 
a  healthy  15  milliseconds. 

The  equally  brand-leading 
Atlas  Tru-Flash  IB  peaks  as  fast, 
stays  up  there  as  long  and  socks 
out  7,500  lumen  sees  with  peak 
light  output  of  0.45  megalumens. 

While  the  Atlas  Mini-Flash 
Super  AG3B  -  brand-leader 
again  of  course  -  produces 
identical  performance  while 
operating  from  a  mere  2"  miniature 
camera  reflector. 


Which  brings  us,  finally,  to 
the  Atlas  Magicube  X. 
The  brand-leader  which 
isdesigned  specifically  for 
the  latest  126  cartridge 
cameras  and  all  1 10 
cartridge  cameras. 
Percussion  ignited,  it 
needs  no  battery  and 
peaks  in  a  startling  7 
milliseconds.  Which  is  very 
speedy  indeed. 

Somewhat  like  the  profits  that  accrue 
when  you  stock  Atlas. 
The  brand-leader. 


-I 

Thorn  lighting 


Thorn  House,  Upper  Saint  Martin's  Lane, 
London,  WC2H  9ED.  Telephone:  01-836  2444. 
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Recent  progress  in 
110  photography 


Over  the  past  few  weeks  we  have  taken 
a  'critical  look  at  the  progress  of  this 
relatively  new  and  interesting  sub-minia- 
ture format  which  was  first  effectively 
launched  at  photokina  in  October  1972. 
We  have  sought  the  views  of  a  number 
of  dealers — both  photographic  and  phar- 
maceutical. One  point  which  immediately 
emerges  is  that  despite  the  acknowledged 
success  of  the  launch  of  the  system,  the 
general  public  is  still  reluctant  to  accept 
the  system,  simply  because  it  is  so  small. 

Nevertheless,  despite  the  continued 
leaning  toward  a  slightly  larger  camera 
(the  British  public  is  notorious  for  its 
photographic  conservatism,  well  exempli- 
fied by  the  refusal  to  accept  any  other 
colour  except  black  with  a  satin-chrome 
trim)  the  110  system  has  caught  on. 
Several  dealers,  including  one  of  a  group 
offering  its  own  brand  in  addition  to  the 
Kodak  range  of  cameras,  report  that  sales 
over  the  Christmas  period  were  most  en- 
couraging. Film  sales,  as  far  as  the  new 
Kodak  materials  are  concerned,  are  ap- 
proximately 85  per  cent  for  the  Kodacolor 
II  colour-negative  emulsion,  11  per  cent 
for  the  colour-slide  material  and  only 
about  4  per  cent  for  the  black-and-white 
negative  film. 

Size  an  attraction 

It  is  fairly  safe  to  say  that  any  success 
which  the  new  format  has  achieved  has 
been  due  to  the  new  Kodacolor  II 
material,  with  its  enhanced  qualities  for 
picture  making.  Users  of  larger-sized 
cameras,  as  well  as  professional  motion- 
picture  film-makers  and  television  camera- 
men, are  all  eagerly  awaiting  the  release 
of  this  film  in  other  gauges.  However 
while  the  general  public  does  not  yet 
appear  to  be  completely  convinced  that 
so  small  a  camera  can  really  be  a  prac- 
tical proposition,  its  pocketable  size  and 
simplicity  is  an  attraction. 

When  we  talked  to  the  three  assistants 
at  the  photographic  counter  in  a  big 
Boots'  store  in  the  south  of  London 
(which  has  a  good  display  of  photgraphic 
equipment,  films  and  accessories)  we 
gained  the  impression  that  the  first  en- 
thusiasm of  a  prospective  purchaser 
dwindled  a  little  when  told  of  the  cost  of 
the  cameras.  Those  that  could  not  be 
convinced  about  their  picture-making 
capabilities  frequently  bought  the  larger 
Instamatics  at  a  lower  price — "rather  be 
safe  than  sorry"  attitude. 

The  introduction  of  the  Agfamatic 
2000,  with  its  Sensor  release  to  minimise 
camera  shake,  was  noted  in  our  columns 
and  we  tested  and  reported  upon  it  in  our 
issued  dated  November  10,  1973.  It  is 
comparable  with  the  Kodak  version  which 
we  had  previously  put  through  its  paces. 

The  flow  of  110-system  cameras  from 


the  Far  East  and  from  Japan  did  not 
materialise  as  might  have  been  expected 
— one  wholesaler  commented  that  "perhaps 
we  were  a  little  slow  off  the  mark". 
Nevertheless,  there  are  already  alterna- 
tives to  both  the  Kodak  series  and  the 
Agfa  camera  referred  to  above.  How  soon 
the  number  of  alternatives  will  increase 
remains  to  be  seen.  It  is  unlikely  that 
there  will  be  many  "cheap"  versions 
simply  because  of  the  care  with  which 
the  little  cameras  need  to  be  manufac- 
tured. Any  reduction  in  physical  size, 
either  of  the  camera  itself  or  of  the  pic- 
ture area,  calls  for  a  corresponding  in- 
crease in  the  overall  precision  of  the  sys- 
tem. The  technical  requirements  for  the 
films  to  be  used  with  them — which  we 
shall  refer  to  in  another  contribution  in 
this  issue — also  become  important. 

Care  needed 

Any  attempt  to  explain  away  the  need 
for  care,  because  the  110-cameras  follow 
in  the  tradition  of  the  126-models,  and 
to  stress  unduly  the  "anyone-can-use- 
them"  feature  will  surely  lead  to  dis- 
appointment. Both  types  are  easy-to-load 
and  simple  to  handle — this  cannot  be 
denied.  But  slap-dash  handling  of  either 
of  them  will  not  produce  the  expected 
results.  Any  type  of  camera  needs  to  be 
held  quite  still  at  the  moment  of  expo- 
sure —  "camera-shake"  is  responsible  for 
many  low  quality  pictures. 

The  smaller  the  camera,  the  "stiller" 
it  has  to  be  held — there  is  no  way  round 
this  simple  fact.  So,  while  explaining  how 
easy  the  camera  is  to  use,  emphasise  that 
it  is  essential  to  squeeze  the  release  when 
taking  a  picture,  having  made  sure  that 
it  is  held  as  firmly  as  possible  at  that 
moment.  Anyone  suffering  from  "delicious 
trimmings"  or  "brewer's  asthma"  should 
be  advised  against  investing  in  any  110- 
style  camera  or  any  other  size! 


After  some  preliminary  teething- 
troubles,  most  of  the  principal  processing 
laboratories  seem  to  have  settled  down  to 
the  need  for  extreme  care  in  handling 
1 10-size  material,  particularly  colour- 
negative  and  en-printing  from  it.  It  is 
understood  that  Kodak  Ltd  has  spent  a 
considerable  amount  of  time  and  trouble 
in  trying  to  ensure  that  laboratory  staff 
are  fully  aware  of  the  expertise  required. 

Two  of  the  recurring  faults  which  we 
have  noted  in  the  results  shown  to  us 
are  blurred  pictures  due  to  the  camera- 
shake,  and  too  distant  a  camera  position 
— with  the  resulting  picture  showing  tiny 
figures  in  a  vast  background.  Sub-minia- 
ture cameras  are  not  really  suitable  for 
taking  landscapes  .  .  .  they  come  into 
their  own  with  close-ups:  big  close-ups! 
This  is  the  second  major  point  to  get 
across  to  the  customer — it  is  worth  while 
in  the  long  run,  for  the  aim  in  photo- 
graphy is  to  try  to  ensure  that  your  cus- 
tomer gets  and  continues  to  get,  the 
largest  possible  number  of  "good"  prints 
out  of  every  load  of  film  which  he  or  she 
buys.  If  there  are  more  than  one  or  two 
pictures  which  "don't  come  out"  then  in- 
terest will  soon  die  away  and  there  will 
be  no  more  film  sales  and  receipts  from 
developing  and  printing. 

It  can  be  as  basic  as  losing  the  sale  of 
razor-blades  if  the  razor  itself  is  mis- 
handled, due  to  lack  of  care  or  the  mini- 
mum of  guidance  about  how  to  use  it. 

110  System  works 

From  our  own  practical  tests  on  the 
110-system  and  from  further  experience 
in  using  the  cameras  designed  for  it,  we 
are  certain  that  it  works.  In  common  with 
most  other  photographic  processes — 
black-and-white  or  colour — there  is  no 
mystery  involved.  All  that  is  needed  is  the 
realisation  that  a  little  care  is  required  in 
handling  equipment  and  materials:  it  is 
up  to  you  to  pass  on  this  advice  to  your 
customer,  without  frightening  him  or  her, 
so  that  you  may  ensure  that  the  best  re- 
sults are  obtained  on  as  many  occasions 
as  is  possible. 

The  manufacturing  experience  gained  in 
the  development  and  the  popularisation  of 
the  126-system,  with  its  easy  cartridge- 
loading,  is  now  being  further  exploited  in 
the  110-system.  Either  as  an  introduction 
to  the  fascination  of  picture-making,  or 
as  a  "second"  pocketable  camera,  the 
whole  concept  is  well  worth  investigating. 


Fixing  the 
nameplate  on 
Kodak  110 
cameras — the 
last  stage  of 
assembly. 


I 


Every  time  you  sell  one  of  our  cameras, 


could  sell  this  much  extra  film. 


It's  a  fact:  Polaroid  camera  owners 
buy  an  average  of  5  packs  of  Polaroid  film 
a  year.  Our  own  sales  records  prove  it. 

So,  sell  Polaroid  Square  Shooter  2 
cameras,  and  you  automatically  provide 
a  larger  market  for  your  sales  of  Polaroid 
film. 

After  all,  everybody  wants  the  camera 
that  captures  instant  memories  in  colour 
in  60  seconds.With  the  electric  eye  and 
electronic  shutter  for  automatic  exposures 


(even  for  flash).  All  for  under  £13. 

It  stands  to  reason:  people  want 
Polaroid  cameras.  And  they  like  to  buy 
their  film  where  they  buy  their  camera. 

So,  if  you  want  the  big  profit  you  get 
from  constant  turnover  of  Polaroid  film. . . 

Sell  Polaroid  cameras. 

Polaroid  Instant 
Picture  Cameras. 


<g£'Polaroid'isaregistered  trademark  of  Polaroid  Corporation,  Cambridge,  Mass.,  U.S.A.  Polaroid  (UK)  Limited,  Rosanne  House,  Welwyn  Garden  City.  Herts. 
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New  developments  in  films 


by  Stanley  Bowler 


The  scientific  attributes  of  films  are  of  the 
greatest  importance  to  those  who  produce 
them  and,  in  some  cases,  to  those  who 
use  them,  but  the  vast  majority  of  people 
are  not  concerned  at  this  high  technical 
level.  What  most  of  your  customers  will 
want  to  know  (and  in  the  simplest  of 
terms  on  most  occasions)  is  what  will  suit 
them  best  for  the  camera  which  they  have 
or  which  they  intend  to  buy.  So  you 
must  be  that  one  jump  ahead  of  them  to 
answer  queries  accurately  and  convince 
them  that  your  advice  will  help  to  get 
results  which  will  please  them. 

Films,  whether  black-and-white  or 
colour,  are  improving  in  quality  every 
year.  This  improvement  was  most  particu- 
larly marked  when  the  110-system  was  in- 
troduced: a  new,  sub-miniature  size  of 
original  picture,  little  larger  than  a  small 
finger  nail,  suddenly  became  capable  of 
producing  "en-prints"  which  were  often 
as  good  as  those  obtainable  from  cameras 
of  much  larger  size.  There  would  have 
been  no  point  in  producing  tinier  cameras 
if  the  results  had  not  been  acceptable  to 
the  prospective  purchasers,  however 
"dinky"  and  pocketable  the  cameras  were. 

The  first  of  these  films  was  Kodacolor 
II  which  is  now  available  for  35mm 
cameras  as  well.  Colour  materials  consist 
of  a  multiplicity  of  layers  of  sensitive 
photographic  emulsion,  filters  and  anti- 
halation  backings  coated  on  to  a  trans- 
parent flexible  base.  This  is  the  structure 
of  the  "film"  on  which  pictures  are  made. 
Despite  the  number  of  layers,  the  whole 
assembly  is  very  thin  indeed.  However,  the 
complete  picture  still  has  a  finite  thick- 
ness and  its  components  lie  in  different 
planes. 

Reduced  thickness 

Manufacturers'  research  workers  are 
constantly  striving  to  improve  the  results 
which  can  be  obtained  with  their 
materials.  One  of  the  ways  to  achieve  this 
is  to  reduce  the  overall  thickness  of  the 
stack  of  layers  or  coatings.  This  has  re- 
cently been  done,  for  example,  in  the 
new  Agfa-Gevaert  110-format  material 
designated  Agfacolor  Pocket  Special,  de- 
rived from  the  older  material  Agfacolor 
CNS.  The  Agfacolor  CNS  material  is  26-5/x 
thick  but  the  new  Pocket  Special  110- 
film  is  only  19-9/x  thick — a  reduction  of 
almost  25  per  cent.  The  elimination  of  the 
separate  yellow  mask  layer,  and  its  in- 
corporation in  the  magenta  layer  has 
helped  to  achieve  this  result.  In  practical 
terms  it  means  less  scattering  of  light 
within  the  film  and  sharper  pictures  and 
this,  in  turn,  means  that  smaller  negatives 
can  be  enlarged  to  bigger  print  sizes. 

Both  Kodacolor  II  and  the  Agfa  materials 
can  be  processed  by  independent  labora- 
tories although  attention  has  to  be  paid 


to  the  processing  methods  for  the  110- 
format  films. 

Another  interesting  colour  material,  this 
time  for  slides  or  transparancies,  is  ORWO 
chrome  UT18,  available  in  20-  and  36-ex- 
posure  35mm  cassettes  and  120  roll-film. 
It  is  understood  that  it  is  not  yet  available 
in  the  110-format.  A  six-layer  material, 
with  a  colloidal-silver  anti-halation  coat- 
ing which  helps  to  increase  the  sharpness 
of  the  picture,  the  film  is  suitable  for  use 
in  daylight  or  with  blue-coated  flashbulbs. 
Processing  is  included  in  the  price  and  is 
carried  out  by  The  Orwo  Film  Processing 
Laboratory,  PO  Box  No  64,  Cambridge. 

All  of  the  films  mentioned  are  suitable 
for  use  in  the  simpler  types  of  camera 
but  for  those  customers  who  have  cameras 
on  which  the  film  speed  has  to  be  noted 
or  set,  the  following  information  may  be 
useful: 

Kodacolor  11  ASA/BS  80:20DIN 

Agfacolor  CNS  ASA/BS  80  :  20DIN 

Agfacolor 

Pocket  Special  ASA/BS  80  :  20DIN 

ORWOchrome  UT18    ASA/BS  50  :  1 8DIN 
The  first  three  films  are  "colour-nega- 
tive" materials,  intended  for  the  making  of 
prints  or  enlargements,  while  the  fourth 


is  a  "colour-reversal"  material  for  slides 
or  transparencies  .  .  .  often  this  type  of 
film  is  referred  to  as  slide-film  to  dis- 
tinguish it  from  print-film. 

Another  interesting  material  is  the 
Italian-produced  Ferrania  film  marketed 
by  the  parent  company,  3M  (UK)  Ltd,  in 
Britain,  as  CR50.  It  is  another  slide-film 
and  has  the  advantage  that  it  may  be 
home-processed  by  the  user,  using  a  con- 
ventional spiral-pattern  developing  tank. 
Although  the  time  required  is  rather  long, 
about  an  hour-and-a-half,  the  process 
itself  is  simple.  The  different  solutions 
required  are  easy  to  make  up  and  they 
are  used  one  after  the  other,  with  inter- 
mediate washings  or  rinsings,  in  a  clearly 
specified  sequence  of  operations  detailed 
in  the  manufacturer's  literature. 

CR50  is  available  in  35mm  cassette 
packings  as  well  as  bulk  lengths  for  load- 
ing by  the  user.  Although  not  yet  avail- 
able in  the  110-format,  it  can  be  used  in 
simple  cameras,  and  the  speed  rating  is 
ASA/BS  50:  18DIN.  This  is  directly  com- 
parable with  ORWOchrome  UT18  slide- 
film  and  a  little  less  sensitive  than  the 
three  print-films  referred  to  above. 

At  the  present  time  British  laboratories 
generally  manage  to  keep  a  high  standard 
of  processing  of  both  prints  and  slides. 
Occasionally,  there  may  be  lapses  and 
there  may  be  delays  but  the  overall  situa- 
tion is  perfectly  satisfactory.  But  it  should 
always  be  remembered  that  any  com- 
plaints must  be  substantiated  by  technical 
evidence,  eg  the  precise  type  and  emul- 
sion number  of  the  original  film  (printed 
on  every  carton),  the  kind  of  camera,  and 
so  on.  If  a  complaint  is  to  be  investigated 
thoroughly  then  the  laboratory  must  have 
the  basic  information  on  which  to  work. 
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A  detail  from  Optical  Test  Target  2  (£2-18)  recently  introduced  by  Paterson  Products 
Ltd  (UK  distributors:  Network  Technical  Distributors  Ltd,  Radlet  Road,  Colney  Street, 
St  Albans,  Herts).  Measuring  38  x  28  in,  the  target  has  63  identical  sets  of  test 
patterns  all  printed  in  black  over  white,  red,  blue  and  green  backgrounds. 
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Polaroid  promotions 


"Enthusiastic  responses"  from  dealers  for 
their  December  promotion  are  reported  by 
Polaroid  (UK)  Ltd,  Rosanne  House,  Wel- 
wyn  Garden  City,  Herts  —  one  retailer 
reported  an  increase  of  60  per  cent  on 
cameras  and  50  per  cent  on  films  over 
Christmas  1972. 

The  company's  March  promotion  is  a 
repeat  of  the  "Wanted — old  cameras" 
campaign— Polaroid  say  it  was  highly  suc- 
cessful when  run  last  May  when  dt  rea- 
lised the  greatest  turnover  by  dealers  of 
any  Polaroid  promotion  during  the  year. 
The  firm  say  that  participation  by  over 
300  retailers  in  the  Christmas  promotion 
would  indicate  that  more  retailers  than 
ever  will  be  taking  advantage  of  the  March 
and  other  Polaroid  "promotion  a  month" 
campaigns. 

Over  500  sales  assistants  have  registered 
for  Polaroid's  "Salesman  of  the  year" 
promotion  which  runs  February  1-June  30. 
The  title  "Salesman  of  the  year"  goes 
to  the  national  winner  who  sells  most 
cameras,  expressed  as  a  percentage  of  the 
store's  Polaroid  camera  purchases  in  1973, 
in  the  six  months  period.  The  national 
winner  will  receive  a  holiday  for  two  in 
Spain  and  there  are  also  three  regional 
prizes  of  portable  television  sets,  and  18 
territorial  prizes  of  Model  320  cameras. 
Each  entrant  who  qualifies  will  also  receive 
a  free  pair  of  Polaroid  sunglasses.  The 
manager  or  proprietor  who  employs  the 
national  winner  is  to  receive  a  holiday 
for  two  in  Spain,  and  similarly  there  are 
three  regional  prizes  of  television  sets. 

Top  Rank's  new  name 

Rankolor  Laboratories,  a  Division  of 
Rank  Audio  Visual,  is  the  new  title  for  the 
Top  Rank  film  processing  group. 

The  group— which  undertakes  all  types 
of  film  processing — has  five  laboratories  in 
UK  and  they  will  all  be  known  by  the 
new  title.  Previously  the  laboratories  were 
known  as :  Top  Rank  Film  Processing  PO 
Box  70,  Great  West  Road,  Brentford 
Middlesex  TW8  9HR  (head  office);  Top 
Rank  Film  Processing  (including  A  C 
Vallence  Ltd),  PO  Box  12,  Burns  Street! 
Mansfield,  Notts;  Devon  and  Cornwall 
Film  Service,  Moorswater  Photo  Labora- 
tory, Liskeard,  Cornwall;  H.  G.  Lewis  Ltd 
Old  Road,  Neath  Abbey,  Neath,  Glamor- 
gan and  Templecolor  Laboratories  Ltd, 
131  Duckmoor  Road,  Ashton  Gate, 
Bristol. 

Fuji  additions 

A  variable  light  camera— the  XLR— and 
a  new  colour  film  specially  developed  for 
it—  the  RT200 — are  among  a  range  of 
Fuji  products  to  be  launched  in  the  UK 
later  this  year.  The  camera  and  film  to- 
gether are  said  to  give  a  combination  24 
times  faster  than  normal  camera-film  com- 


binations, without  the  use  of  artificial 
light.  A  new  Fuji  110  camera  and  film  are 
also  to  be  introduced  this  year. 

Hanimex  (UK)  Ltd,  15  Great  Dover 
Street,  London  SE1 — who  distribute  Fuji 
products  in  UK — also  market  their  own 
110  camera.  The  Hanimex  Loadmatic  1000 
(£12-25) — which  is  pocket  sized — uses  110 
cartridge  film.  The  three  element  glass  lens 
is  fully  colour-corrected,  with  a  focal 
length  of  25mm,  and  there  are  two  shutter 
speeds.  Provision  is  made  for  a  Magicube 
for  flash  photography,  and  the  camera 
comes  complete  with  wriststrap  in  a  pre- 
sentation pack. 

Napcolour  promotions 

With  their  estimates  putting  the  develop- 
ing and  processing  market  at  over 
£60,000,000  in  1974,  Napcolour  Ltd,  76 
Lower  Bridge  Street,  Chester,  believe  the 
market  "too  important  to  be  allowed  to 
hibernate".  To  encourage  the  amateur  pho- 
tographer to  take  "snaps"  during  winter, 
Napcolour  started  their  1974  promotional 
programme  with  "winter"  them  display 
material  which  will  give  way  to  colourful 
"summer"  theme  material  at  the  end  of 
March.  An  "exciting"  consumer  pro- 
gramme is  promised  for  the  season,  details 
of  which  will  be  announced  next  month. 

The  Napcolour  group  now  has  six 
laboratories  operating  a  collection  and 
delivery  service  throughout  the  Midlands 
and  North  of  England.  They  claim  to 
"process  almost  any  type  of  film  to  a 
consistently  high  standard  of  quality". 

Minolta  flashgun 

An  extra  flash  unit  —  the  Electro-Flash  P 
(£13-07)  has  been  introduced  by  Minolta. 
It  operates  direct  from  two  penlight  bat- 
teries with  a  recycling  time  ®f  approxi- 
mately 10  seconds.  There  is  a  menitor 
lamp  incorporated  which  indicates  when 
recycling  is  complete. 

The  unit  measures  2|in  x  Hin  x  2jin 
and  has  a  guide  number  of  45  for  100ASA 
film  (22  for  25ASA  film).  Balanced  for 
daylight  colour  film,  the  flash  has  a  dura- 
tion of  l/2000sec.  The  unit's  foot  incor- 
porates an  integral  on /off  switch  —  the 
action  of  pushing  the  flashgun  onto  the 
camera     assessory     shoe  automatically 


switches  it  on  and  sets  it  ready  for  action. 
For  normal  operation  there  is  a  manual 
switch  (UK  distributors:  Japanese  Cameras 
Ltd,  50  Piccadilly,  Stoke-on-Trent,  Staffs). 

Rayco  to  expand  range 

An  increasing  number  of  inquiries  for 
small  quantities  of  general  photographic 
chemicals  has  been  received  by  Rayco 
Instruments  Ltd,  Blackwater  Way,  Ash 
Road,  Aldershot,  Hants,  following  John- 
sons of  Hendon's  reduction  of  activities  in 
that  sphere.  Rayco  —  who  supply  small 
packs  of  specialised  chemicals  for  use  by 
amateur  colour  photographers  —  have 
decided  to  try  to  cater  for  the  extra 
demand  and  have  prepared  a  list  of  the 
items  that  they  are  able  to  supply. 

Focuscope  Mark  II 

Rondo  have  recently  introduced  a  new 
design  Focuscope  —  mark  II  (£4-52)  for 
enlarger  focus  finding.  Finished  in  matt 
black  and  grey  it  comes  complete  with  a 
shaped  rubber  eyepiece  (to  cut  out  ex- 
traneous light)  and  can  be  adjusted  using 
a  sliding  eyepiece  focuser.  The  viewfinder 
shows  a  ground  glass  screen  with  a  circular 
centre  focus  spot  which  breaks  the  image 
up  when  out  of  focus  yet  shows  it  clear 
and  well  defined  when  the  focusing  is 
sharp  (Mayfair  Photographic,  Hempstalls 
Lane,  Newcastle,  Staffs  ST5  0SW). 

Johnson's  Fotour  74 

Photo  dealers  are  invited  to  "splice  the 
main  brace"  with  Johnsons  of  Hendon 
Ltd,  Colney  Street,  St  Albans,  Herts— 
the  first  venue  of  their  Fotour  '74  will 
be  in  the  Ward  Room  of  HMS  Belfast, 
Vine  Lane,  London  SE1,  February  18-19. 
A  full  range  from  Eumig,  Bolex,  Durst, 
Paterson,  Toshiba,  Petri,  Tamron  and  Zeiss 
will  be  shown  together  with  new  products 
from  the  Eumig,  Durst,  Bolex  and  Tam- 
ron ranges. 

Other  venues  are:  Grand  Hotel,  Bristol, 
February  21,  Strathallan  Hotel,  Hagley 
Road,  Birmingham,  February  25,  Munsters 
Hotel,  West  Bridgeford,  Nottingham,  Feb- 
ruary 28;  Lancashire  County  Cricket  Club, 
Stretford,  Manchester,  March  5;  Parkway 
Hotel,  Otley  Road,  Leeds,  March  8;  and 
St  Enochs  Hotel,  Glasgow,  March  14.  The 
opening  times  for  all  the  venues  will  be 
1.30  to  9.30  pm. 

□  Johnsons  of  Hendon  depots  at  Maccles- 
field, Bristol  and  Glasgow  have  now  been 
closed  following  the  company's  withdrawal 
from  photo-chemical  manufacturing.  All 
deliveries  will  now  be  made  from  their 
Radlett  warehouse  using  both  Johnsons 
and  specialist  carrier  transport. 
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Country  Counter 


by  a  rural  area  pharmacist 


Universal  need  for  Care 


So  the  NPU's  voluntary  trading  organi- 
sation has  arrived  at  last  and  chemists  all 
over  the  country  —  urban,  suburban  and 
rural — are  looking  at  it  to  see  how  it 
suits  them. 

I  went  along  with  100  or  so  other 
chemists,  to  our  local  launch  and  I  must 
say  that  I  was  most  impressed  with  Mr 
Trotman's  explanation  of  the  scheme  and 
the  way  he  handled  questions  etc.  The 
wholesaler's  speaker  was  somewhat  less 
convincing  and  I  have  a  feeling  that  ICML 
will  have  to  lean  hard  on  their  whole- 
salers to  get  them  to  actively  promote  the 
scheme.  I  also  have  a  fear  about  stock 
positions  in  the  wholesalers:  clearly  those 
chemists  going  into  the  scheme  have  every 
right  to  expect  their  wholesaler  to  have 
adequate  stocks  for  their  needs. 

I  was  well  convinced  with  the  arguments 
put  forward  and  have  joined  the  scheme. 
Some  urban  colleagues  ask  why  a  country 
pharmacist  has  to  bother  with  cut  price 
selling  etc.  The  fact  is  that  we  have  a 
Co-op  supermarket  on  one  side  of  us  and 
a  grocery  chain  not  far  away — the  idea 
that  just  because  you  work  out  of  the  city 
you  don't  have  to  be  competitive  is  all 
wrong  these  days! 

Disappointing 

The  NPU  presumably  had  to  choose 
their  wholesalers  to  give  the  best  possible 
coverage  of  the  country,  but  some  of  the 
choices  are  a  little  disappointing  to  rural 
pharmacists.  We  might  have  hoped  that 
some  consideration  would  have  been  given 
to  the  wholesaler's  attitude  to  supplying 
dispensing  doctors.  The  continuing  growth 
of  dispensing  doctors  is  being  actively  en- 
couraged by  some  wholesalers  and  at  the 
moment  doctors  must  make  two  or  three 
times  more  profit  out  of  each  prescription 
than  we  do.  Sometimes  perhaps  we  ought 
to  ask  our  wholesalers  whose  side  they 
want  to  be  on. 

The  first  month's  Care  promotion  seems 
to  have  gone  down  fairly  well — I  clearly 
underestimated  the  demand,  particularly 
for  the  Harmony  hairspray  and  the 
Scotties.  During  this  time  of  the  year  our 
business  is  fairly  quiet,  even  so  it  was  quite 
a  long  job  getting  our  existing  stocks,  par- 
ticularly of  Polycolor,  priced  at  the  special 
offer  rate  and  also  repricing  at  the  end  of 
the  offer  period.  When  the  summer  comes 
I  can  see  that  we  may  have  difficulties. 

My  assistants  found  the  leaflets  quite 
interesting  (I  am  not  sure  whether  they 
made  up  any  Apple  Zabaglione  with  i  oz 
saccharine  tablets)  and  I  suppose  they  are 
better  than  the  average  for  this  type  of 
material.  The  newspaper  advertisements 
were  quite  acceptable  to  me — some  time 
ago  I  was  arguing  at  a  WI  discussion 
about  the  value  of  having  pharmacies  in 


small  towns  and  1  constantly  heard  criti- 
cism that  the  only  reference  to  chemists 
in  the  newspapers  was  when  they  were 
in  trouble.  I  do  think  it  is  time  we  had 
an  advertising  campaign  aimed  at  the 
whole  public— not  just  the  ethical  minority. 
Pharmacy  has  unfortunately  allowed  itself 
to  develop  an  image  for  high  prices  and 
for  secrecy,  and  I  think  these  advertise- 
ments could  help  to  put  this  right. 
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Supplies  continue  to  present  difficulties 
not  only  on  the  over-the-counter  lines  but 
also  on  the  "ethicals".  I  realise  of  course 
that  everyone  has  their  problems,  but  with 
drugs  there  is  a  real  need  to  have  stocks 
readily  available.  At  present  I  have  a  call 
from  my  wholesaler  at  noon  on  a  Friday 
and  no  further  call  until  11  am  on  Mon-B 
day.  The  result  is  that  if  I  have  a  pre-1 
scription  for  drugs  I  am  out  of,  after  | 
lunch  on  a  Friday  I  cannot  supply  for  two 
days.  If  the  wholesalers  are  unable  to 
continue  with  Saturday  deliveries  the  whole 
question  of  substitution  will  have  to  be 
looked  at  again  in  order  that  patients  do 
not  have  to  go  without  treatment  for  un- 
reasonable lengths  of  time. 

1974  arrived  full  of  difficulties  —  no 
doubt  in  the  future  they  won't  look  as 
dark  as  they  do  now.  But  perhaps  I  can 
state  two  hopes  for  1974 — success  to  Care 
in  strengthening  pharmacies'  competitive- 
ness and  secondly  (and  perUaps  forlornly) 
some  real  progress  on  doctor  dispensing. 


Letters 

Comment  in  verse 

My  father,  the  late  Mr  J.  W.  Agnew, 
MPS,  who  died  in  1950,  used  to  quote 
the  following  rhyme,  which  I  think  came 
originally  from  the  pages  of  the  Chemist 
&  Druggist  during  the  nineteen-thirties 
period.  I  submit  a  second  verse,  to  repre- 
sent the  present  time. 
Times  past 

The  chemist  is  a  mystic  man, 

He  walks  with  silent  tread — 

He  does  not  speak  to  you  but  waits 

For  you  to  speak  instead. 

Behind  mahogany  and  glass, 

His  ear  discreetly  bends — 

And  scientific  sympathy 

His  well  washed  hand  extends. 

Times  present 

The  chemist  now  a  harrassed  man, 
Cut  prices  sell  his  wares — 
The  NPU  have  got  a  scheme 
To  show  a  chemist  Cares! 
No  more  mahogany  and  glass, 
But  with  self  service  shelves, 
His  nineteen-seventies  customers 
Have  learned  to  help  themselves. 

Mrs.  M.  A.  Noble, 
London  SE19  2AS 

Call  to  companies 

The  ICML  Care  scheme  received  sub- 
stantial coverage  in  the  February  2  issue. 
With  so  much  opinion  sought,  it  seems 
surprising  that  none  of  the  manufacturers 
participating  in  this  first  promotion  were 
asked  to  comment.  All  of  them  are  large 
sophisticated  manufacturers  who  have 
taken  part  in  co-operative  schemes  of  all 
kinds  over  many  years  and  are  in  a  much 
better  position  to  measure  the  results  than 
many  of  the  people  who  put  forward  their 
opinions  in  last  week's  issue. 

It  is  common  knowledge  among  manu- 
facturers generally  that  the  companies  par- 
ticipating in  this  first  phase  were  in  the 
main  disappointed  with  the  results.  Manu- 
facturers must  set  a  certain  sales  target 
which  will  give  a  reasonable  return  against 
the    advertising   investment   required  of 


them.  In  most,  if  not  all,  cases  the  scheme 
did  not  generate  sufficient  sales  for  these 
targets  to  be  achieved. 

Although  this  aspect  of  the  Care  scheme 
seems  to  have  been  completely  overlook- 
ed, it  is  the  key  to  the  entire  Care  opera- 
tion. If  these  companies  fail  to  continue 
their  suport  and  other  manufacturers  stay 
out  in  the  light  of  their  experience,  the 
scheme  is  doomed  to  fail,  at  least  in  terms 
of  national  advertising. 

So  let's  hear  from  the  companies  in- 
volved on  this  "trial  gallop". 

Since  my  company  could  be  described 
as  an  "interested  party"  and  as  I  am  not 
authorised  to  speak  on  this  matter  for  the 
company,  I  would  prefer  to  remain 

Anonymous 


Generic  prescribing 

I  note  with  amusement  Mr  Wigley's  con- 
fused and  self-contradictory  letter  (C&D 
page  104)  on  the  subject  of  generic  pre- 
scribing. Mr  Wigley  must  be  well  aware 
that  Mr  Pavitt's  aim  is  to  logically  link 
approved  names  to  approved  formulas.  In 
the  case  which  Mr  Wigley  mentions,  for 
example,  if  there  were  an  official  amitrip- 
tyline  tablet,  with  standard  excipients,  etc, 
he  would  not  have  had  to  worry  "whether 
the  tablets  previously  supplied  were  red 
or  yellow"  or  any  other  colour  of  the 
rainbow. 

Without  making  a  single  phone  call  he 
would  have  been  able  to  supply  a  stand- 
ard amitriptyline  table  of  known  appear- 
ance. 

Douglas  Gibson 

London  SE10 

Don't  Mr  Hazlehurst! 

I  regret  I  don't  know  the  identity  of  your 
contributor  "Xrayser".  If  I  did  I  would 
congratulate  him  personally  for  the  man- 
ner in  which  he  expressed  his  views  in 
your  issue  of  February  2,  and  add  how 
many  of  us  would  like  to  be  able  to 
emulate  this  ability. 

I  am  intrigued  however  by  Mr  Hazle- 
hurst's  letter.  Is  he  suggesting  that  member- 
ship of  the  "Care"  scheme  makes  him  a 
better  pharmacist,  or  that  his  involvement 
Continued  on  p  167 
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TAN-WADDELL  LTD. 

Stirling  Corner,  Boreham  Wood,  Herts. 
Telephone:  01-953  2021 


UNIVERSAL  DRUG  SECURITY  CABINET 

External  dimensions  are  24in  high  x  18in  wide  x 
9in  deep.  Simply  by  turning  the  cabinet  upside 
down  right  or  left  hand  doors  can  be  achieved 
or,  double  door  cabinets  are  obtained.  672 
square  inches  of  shelf  space  to  cater  for  all 
sizes  of  containers.  Please  write  for  literature 
and  price  list. 


CAN  YOU  COUNT 
400PHENO-BARBITONEI5mg 

AND  PUT  THEM  IN  THE  BOTTLE 

IN  90  SECONDS? 
NEW 


OUR 


COUNTESSE  CADET'  CAN! 


AND  ALL  FOR 

ONLY  £125.00 

What's  more,  it  will  go  on  doing 
it,  year  after  year.  And  its 
appetite  for  electricity  is  canary- 
like! So  why  not  find  out  all 
about  this  breakthrough  in  elec- 
tronic tablet  and  capsule  count- 
ers? Just  write  your  name  and 
address  in  the  margin,  cut  out 
this  advertisement  and  post  it 
to  us.  NOW.  We  will  send  you 
a  leaflet  by  return.  If  you  would 
like  a  demonstration,  put  a  X  in 
this  box.  There  is  no  obligation, 
of  course. 

□ 

GYDACRAFT  PRODUCTS  LTD. 

86,  STATION  ROAD,  BURLEY-IN-WHARFEDALE, 
ILKLEY,  YORKSHIRE  LS29  7NS 
Telephone:  BURLEY-IN-WHARFEDALE  (094-35)  2208 

CD  2 


KELDON  LIMITED 

17  WADSWORTH  ROAD, 
GREEIMFORD,  MIDDLESEX  UB6  7JW 
Tel  01  -997  4441 

PRICE  CHANGES 
EFFECTIVE  18th  FEBRUARY  1974 


Optrex  Small — 
110  ml 

With  Eye  Bath 

Optrex  Large  300  ml 

Optrex  Family  800  ml 

Optrex  Eye  Mask 
(singles) 
(Cartons) 

Eye  Dew 

Eye  Ointment 

Eye  Baths 

Optone  Small 

Optone  Large 

Famel  Pastilles 

Famel  Children's 
Pastilles 

Famel  Inhaler 

Optrose  Rose  Hip  Syrup 
(ZERO  RATED) 

6  fl.  oz. 
12  fl.  oz. 
18  fl.  oz. 

Orange  Juice  and 
Rose  Hip  Syrup 
(ZERO  RATED) 
6  fl.  oz. 
12  fl.  oz. 

Panets  10's 

Panets  20's 

Panets  50's 

Optrex  Ocular  Syringe 


Retail 
Price 
incl. 

V.A.T. 

£0-24 
£0-26 

£0-39 

£0-65 

£0-10 
£0-38 

£0-33 

£0-27 

£008 

£0-27 

£0-33 

£0-18 

£0-17 
£0-16 


£0-17 
£0-30 
£0-41 


£0-17 
£0-30 

£0-12 

£0-21 

£0-41 

£1-60 


Trade 
Price 
per 

dozen 
excl. 

V.A.T. 

£1-96 
£2  12 

£3  1  9 

£5-32 

£0-73 
£2-76 

£2-40 

£1-96 

£0-49 

£2  21 

£2-70 

£1-47 

£1-39 
£1  31 


£1-53 
£2-70 
£3-69 


£1-53 
£2-70 

£0-98 

£1-72 

£3-35 

£11-63 
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tand  for  higher  sales. 


In  fact,  we're  making  a  whole 
range  of  stands,  and  they're  all 
designed  to  increase  sales  of  Polaroid 
sunglasses  through  your  store. 

Because  we  think  the  best  way 
of  selling  more  Polaroid  sunglasses  is 
to  give  your  customer  everything  he 
wants  in  one  simple  unit.  That  means 
an  attractive  display  that  catches  his 
eye.  It  means  a  wide  selection  of  our 
1974  Collection  to  choose  from.  And  it 
means  a  mirror  so  he  can  see  how 
he  looks. 

But  your  customer  isn't  the  only 
one  we  aim  to  satisfy  with  our  new 
merchandising  packs. There's  a  lot  in 
it  for  you,  too.  Like  a  convenient  display 
(counter  or  floor  standing).  Packs  to 
suit  every  size  of  store,  every  kind  of 
customer.  And  they're  the  easiest  way 
to  order  Polaroid  Sunglasses— because 
you  get  a  carefully  selected  choice, 
right  across  the  range  of  our  1974 
Collection. 

One  last  point  that  might  interest 
you. The  display  units  are  free,  when 
you  order  one  of  our  10  merchandising 
packs. 

So  we're  making  a  stand  for 
higher  profits,  too. 

Polaroid  Sunglasses. 

'Polaroid' is  a  registered  trademark  of  Polaroid  Corporation, 
Cambridge,  Mass.,  USA. 

Polaroid  (UK)  Limited,  Rosanne  House,  Welwyn  Garden  City, Herts,  j 
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*If  my  nails 
aren't  perfect,  Pm 
out  of  work? 

LINDY  COLLETT  TOP  LONDON  HAND  MODEL. 

"Lots  of  people  don't  know  special 
hand-models  exist.  But  next  time  you  see 
a  close-up  in  an  advertisement  of  a  hand 
holding  a  drink  or-  a  can  of  beans,  ^ 
think  of  me!!  J      ,  ' 

Obviously  if  my  nails  aren't  perfect, 
I'm  out  of  work.  So,  I  t-^ke  grejp  care.  And, 
quite  honestly,  IVe  never  found  anything 
better  than  the  Mavala range  of  products. 

It  must  lie  something  to  do  with 
them  being  Swiss!" 


TnHAL'DEN  MY  NAILS- 
MAVALA  HCIENTIFIQIIE. 

TO  REPAIR  MY  NAILS- 
MAVALA  REFIX. 


TO  PROTECT  MY  NAILS- 
MAVALA  002. 

TO  MAKE  MY  NAILS  GR<  >W- 
MAVADERMA. 


AND  FOR  REAL  NAIL 

BEAUTY- 
MAVALA  MINICOLOURS. 


Swiss  know-how  at  your  fingertips. 


Introducing  your  new  sales  girl 

If  anyone  shou  Id  know  about  nails    to  remi  nd  them  on  the  FREE  poi  nt-of- 


it's  this  young  lady. 

And  for  months  on  end  this  year, 
she's  going  to  be  selling  the  complete 
MavaFa  range  for  you  to  millions  of 
women-in  a  huge  new  advertising 
campaign. 

She'll  be  in  all  the  top  women's 
magazines  and  once  she  s  got  the 
customers  in  your  shop,  she'll  be  there 


sale  material. 

Make  sure  you  get  yours. 
And  make  sure  you've  enough 
stocks  of  all  the  Mavala  products. 
Now. 


Swiss  know-howatyour  fingertips. 
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Letters 

continued  from  p  162 

has  not  yet  affected  his  training?  The  atti- 
tude he  adopted  in  helping  the  patient  is 
one  that  comes  naturally  to  most  of  us, 
and  one  we  take  as  normal  routine  with- 
out making  a  song  and  dance  of.  I  will 
concede  there  are  some  amongst  our  col- 
leagues who  show  little  or  no  concern, 
but  this  has  always  been  so  and  has  no 
connection  with  the  VTO  he  supports. 

As  he  is  well  aware  I  am  an  opponent 
of  the  scheme  and  yet  I  was  called  out 
to  my  pharmacy  at  mid-night  on  Satur- 
day, by  the  police,  to  dispense  a  prescrip- 
tion, and  not  for  the  first  time.  Yet  I 
don't  ascribe  this  to  any  other  than  a 
normal  performance  of  professional  duty. 

I  believe  that  development  along  the  lines 
he  advocates  must  in  the  long  term  prove 
harmful.  If  his  otc  business  develops,  as 
he  hopes,  then  he  must  perforce  give  more 
time  and  more  room  to  it,  and  despite  his 
"care"  about  professionalism  (the  real 
reason  for  his  practice)  this  must  suffer. 
The  more  space  given  to  selling  cheaply 
the  less  must  the  pharmacy  appear  like 
a  professional  establishment,  and  the  more 
energy  devoted  to  this  the  less  to  others. 
The  end  must  perforce  be  shop-keeping 
and  not  the  practice  of  pharmacy. 

Don't  Mr  Hazlehurst,  because  you're  a 
charming  and  well-meaning  young  man 
and  honestly  believe  that  what  you  are 
doing  is  right,  have  the  temerity  to  accuse 
the  many  of  us  who  believe  the  opposite, 
of  not  being  professional,  it  may  rebound 
on  you. 

Maxwell  Gordon 

Leeds  LS17  7BE 

Ask  for  the  bottle! 

Mr  Perrins's  memories  (January  26)  should 
be  committed  to  tape  —  perhaps  someone 
will  publish  a  selection  of  reminiscences  of 
pharmacy  before  the  1920  Dangerous 
Drugs  Act  and  the  1933  Pharmacy  and 
Poisons  Act.  I  was  apprenticed  to  someone 
old  enough  to  remember,  and  it  was  cer- 
tainly different  to  electronic  dispensing. 
Mr  H.  A.  How  is  quite  right  concerning 
the  unethical  aspects  of  Care  scheme. 
It  is  my  opinion  that  the  NPU  should  re- 
serve its  energy  to  pursue  its  professional 
activities  and  leave  the  commercial  ones 
to  firms  like  Unichem  who  do  it  so  much 
better. 

Mr  Wigley  has  my  sympathy  — ■  it's  em- 
barrassing to  have  to  ask  the  patient  what 
colour  tablets  they  had  previously.  This  is 
a  regular  event  on  scripts  written  by 
receptionists  particularly  with  scripts  for 
Valium  showing  no  strength.  Sending  the 
patient  back  causes  loss  of  faith  in  the 
prescriber  and  phoning  is  a  waste  of  time, 
as  it  was  usually  copied  from  the  patient's 
bottle.  The  easiest  way  out  is  to  ask  the 
patient  if  he  or  she  has  the  bottle,  plead- 
ing container  shortages,  and  hoping  that 
they  have  it  with  them.  This  week  we  had 
an  EC10  with  "Tabs  Mogadon,  100"  and 
"Tabs  nitrazepam  100"  as  items  2  and 
3,  written  by  a  charming  receptionist  with 
whom  I  could  not  quarrel  as  she  has  since 
written  another  for  "Mist  Pot  Sit  500mil". 

Which  brings  me  to  the  reason  for  my 
letter.  Mr  Hazelhurst  under  the  heading 


"Professional  Care"  tells  us  the  tale  of  a 
patient  with  an  infection,  and  a  "charm- 
ing prescriber  who  must  have  made  a 
mistake".  Like  Mr  Willcocks,  I  would 
have  dispensed  Tampovagan  N  unless  I 
happened  to  know  that  the  patient  had 
candidal  vaginitis  and  not  leucorrhoea, 
which  is  improbable. 

My  local  doctors  are  in  the  habit  of 
phoning  for  information;  they  find  it 
easier  than  looking  through  pharmaceutical 
lists.  Conversely,  I  am  in  a  position  to  ring 
them  when  I  think  they  have  made  a  mis- 
take, but  given  a  script  for  neomycin 
pessaries,  I  would  have  dispensed  it  as 
written — simply  because  I  care  about  pro- 
fessionalism, and  about  my  customer's 
convenience.  The  next  pharmacy  is  seven 
miles  away,  the  buses  irregular  and  the 
fare  expensive. 

C.  D.  Holmes 

East  Wittering,  Sussex 


An  'elder'  hits  back 

Having  read  Mr  Hazlehurst's  letter  I  find 
I  am  unable  to  let  it  pass  without  making 
some  comment.  His  story  is  pitifully  naive, 
especially  when  he  tells  every  other  phar- 
macist how  polite  he  is  when  speaking  to 
a  doctor  on  the  telephone!  I  suppose  he 
must  have  done  this  so  many  times  since 
joining  the  Pharmaceutical  Register  in  Sep- 
tember 1971. 

I  can  hardly  believe  that  he  tells  this 
story  to  boost  his  own  ego,  because  that 
seems  far  from  necessary.  Maybe  he  wants 
to  teach  older  pharmacists  a  lesson  in  how 
to  handle  such  a  situation  and  especially 
how  to  address  doctors  on  the  telephone. 
Another  alternative  is  that  the  story  has 
been  promoted  to  enable  him  once  again 
to  "beat  the  big  drum"  on  behalf  of  Care 
chemists'  with  which  he  has  such  close 
connections. 

The  result  is  rather  hollow  and  uncon- 
vincing! 

H.  A.  How 

Sidley,  Bexhill-on  Sea 


Incompatible 

It  has  already  been  pointed  out  to  R.  J.  S. 
Hazelhurst  (February  2)  that  neomycin 
pessaries  are  commercially  available.  How- 
ever, the  pharmacist's  and  prescriber's 
ignorance  may  have  resulted  in  the  patient 
receiving  the  correct  drug,  or  the  reverse 
may  be  true.  The  manufacturers  of  the 
preparation  use  a  single  trade  name  to  de- 
scribe a  range  of  pessaries  —  four  in  all 
—  each  having  different  composition.  In 
their  defence  it  must  be  said  that  they  do 
add  the  suffix  "N"  to  the  fifth  product  in 
the  same  range  to  distinguish  it  from  the 
other  four. 

If  approved  names  and  only  approved 
names  were  used,  the  doctor  and  pharma- 
cist wouldn't  have  to  waste  valuable  time 
attempting  to  discover  whether  or  not  a 
preparation  was  available — and  unsuccess- 
fully at  that.  (One  could  add  that  it  might 
have  been  possible  to  make  neomycin  pes- 
saries assuming  they  were  actually  re- 
quired.) 

Why  do  we  need  to  have  a  red  and 
yellow  and  a  blue  and  brown  amitripty- 
line  tablet  to  justify  two  trade  names  and 
more  confusion?  Surprisingly,  on  which- 


ever side  of  the  approved-trade  namas 
fence  you  stand  (or  for  that  matter  if  you 
are  sitting  on  it)  your  answer  will  be  justi- 
fied as  being  in  the  interests  of  the  patient. 

So  what  is  best  for  the  patient?  The 
arguments  thrown  up  in  discussing  the  use 
of  either  trade  names  or  approved  names 
range  across  the  cost  to  the  exchequer, 
bioavailability,  protection  of  patents, 
funding  of  research,  shareholders'  divi- 
dends and  so  on.  In  drug  marketing,  pre- 
scribes are  rarely  informed  of  the  exact 
pharmacological  nature  or  chemical  classi- 
fication of  a  drug  —  both  of  which  are  in- 
dicated by  the  approved  name.  For 
example,  Drug  and  Therapeutics  Bulletin 
has  criticised  the  marketing  policies  be- 
hind the  promotion  of  benzodiazepines. 

I  feel  certain  that,  just  as  I  may  be  wast- 
ing time  in  writing  this  letter,  we  as  pro- 
fessionals —  pharmacists  and  doctors 
alike  —  are  expending  a  great  deal  of 
energy  in  attempting  to  solve  a  problem 
that  will  exist  for  as  long  as  the  public's 
health  is  controlled  by  a  mixture  of  capi- 
talist free  enterprise  and  socialist  prin- 
ciples of  free  health. 

B.  T.  Brown 

Sutton  Coldfield,  Warwicks 


Bought  at  Boots 

I  should  like  to  add  to  the  comments  by 
"Restive"  (February  9).  I  have  had  similar 
experiences,  but  have  not  always  been  so 
fortunate  as  he  in  obtaining  supplies  of 
the  medicines  requested.  What  comes  to 
mind  mainly  are  prescriptions  for  Der- 
mene  and  an  otc  paracetamol  but  there 
have  been  others. 

My  only  source  of  supply  was  to  buy 
them  at  retail  from  a  Boots  shop.  This  I 
feel  is  wrong,  and  while  I  do  feel  that  the 
prescriber  should  have  a  free  hand  to 
prescribe  whatever  he  wishes,  I  am  sure 
that  the  above  were  supplied  at  the  wish 
of  his  patients  and  not  because  he  felt 
them  to  be  necessary. 

What,  I  wonder,  would  happen  if  one 
of  my  customers  asked  their  GP  for  a 
bottle  of  one  of  my  own  cough  remedies, 
and  they  presented  the  form  at  Boots  or 
elsewhere? 

A.  Korsner 

London  N3 


Care's  blinkered  critics 

I  read  with  amazement  the  narrow  minded 
letter  on  Care  by  Mr  Jackson  (February 
9).  People  of  his  views  are  destructive 
without  offering  constructive  alternatives. 

The  fundamental  issue  is  that  the  NPU 
represents  us.  We  have  elected  these 
people  to  look  after  our  affairs,  and  they 
do  so  to  the  best  of  their  ability.  But 
they  do  not  have  the  power  of  a  united 
membership,  because  of  critics  who  can- 
not see  the  wood  for  the  trees. 

Care,  if  successful,  will  have  the  same 
effect  on  the  NPU  as  spinach  on  Popeye! 
So  I  say  to  all  those  who  are  rocking  the 
boat,  use  your  heads  and  make  the  NPU 
a  force  to  be  reckoned  with. 

A.  H.  Walker 
London  W3 
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Pills,  Potions  and 
clitics 


by  Laurie  Pavitt 

The  Labour  Party's  recent  campaign  document  gave  a  commitment  to  "take  over 
profitable  sections  or  individual  firms'  in  pharmaceuticals.  However,  the  case  for  such 
Action  is  poorly  documented,  and  C&D  has  invited  Mr  Laurie  Pavitt  to  give  his  reasons 
for  supporting  it.  Mr  E.  B.  Teesdale,  director  of  the  ABPI,  replies  for  the  industry. 


The  Labour  Party  Annual  Conference  at 
Blackpool  last  October  has  aroused,  once 
again,  considerable  interest  in  the  possi- 
bilities of  nationalising  the  drug  industry. 

Indeed,  Labour's  programme  for  the 
next  ten  years  stretching  over  two  possible 
terms  of  a  Labour  Government,  includes 
this  definite  commitment: 

Labour  will  establish  a  public  sector  in 
the  drugs  industry.  The  need  for  some 
kind  of  direct  accountability  in  this  in- 
dustry which  touches  directly  on  so  many 
lives  was  all  too  clearly  revealed  by  the 
evasions  and  manipulations  regarding  the 
thalidomide  tragedy,  and  the  excess  profits 
of  companies  like  La  Roche.  There  is  also 
a  strong  case  for  public  ownership  of  the 
surgical  equipment  industry  and  for  public 
production  of  the  materials  necessary  for 
the  dental  services* 

I  have  always  found  it  surprising  that, 
in  spite  of  the  fact  that  a  comprehensive 
National  Health  Service  makes  the  impact 
of  medication  greater  in  Britain  than  in 
most  other  countries,  the  pace  for  the  pro- 
tection of  the  patient  and  the  curbing  of 
company  profits  has  been  set  by  the 
United  States.  In  the  1950's  the  Kefauver 
Report  to  Washington  acted  as  a  catalyst 
for  similar  studies  all  over  the  world. 

Infantile  debate 

The  arguments  in  Britain  have  tended  to 
be  rather  shallow.  In  recent  months 
nationalisation  or  non-nationalisation  has 
been  the  only  point  seized  upon  by  the 
mass-media.  To  those  with  knowledge  of 
the  pharmaceutical  services  this  shallow- 
ness must  be  exasperating.  So  many  other 
significant  matters  are  completely  ignored. 
It  must  often  seem  to  pharmacists  as 
though  the  debate  about  the  drug  in- 
dustry and  the  pharmaceutical  services  is 
conducted  at  an  almost  infantile  level, 
either  by  persons  with  knowledge  but  rigid 
attitudes,  or  by  reporters  with  little  know- 
ledge. 

From  the  very  first  day  of  its  existence, 
proposals  to  reform  and  improve  the 
National  Health  Service  have  been  rife, 
not  least  in  the  provision  of  medication. 

The  cost  of  the  pharmaceutical  sector 
not  only  proved  larger  than  expected,  but 
grew  year  after  year.  Nearly  £100m  in  the 
last  six  years  has  been  added  to  the 
nation's  bill.  The  net  expenditure  by  NHS 
Executive  Councils  for  1969-70  was 
£177-9m.  The  estimate  for  1973-4  is 
£272-4m.2 

Inevitably,  Parliament  and  the  Govern- 
ment Departments  concerned  have  sought 

''Labour's  Programme  1973.  Page  68 
-Civil  Appropriation  Accounts. 


to  drive  a  better  bargain  with  the  industry 
to  bring  down  basic  costs,  and  equally  in- 
evitably the  industry  closed  its  ranks 
through  the  Association  of  the  British 
Pharmaceutical  Industry,  (ABPI)  which  I 
would  place  the  third  from  the  top  of  the 
league  of  effective  Parliamentary  lobbies. 
The  ABPI  acts  like  any  other  mutual  pro- 
tection society,  except  that  it  had  the  im- 
agination to  recognise  that  it  may  well  be 
seen  as  "an  unacceptable  face  of  capita- 
lism," and  so  it  hived  off  a  very  respect- 
able and  acceptable  face:  that  of  the  Office 
of  Health  Economics  which  performs 
services  which  many  of  us  value,  and  use. 

Industry's  care 

The  three  main  planks  in  the  ABPFs 
platform  are  these:  Free  competition  in- 
creases research;  experience  in  the  Soviet 
Union  where  State  ownership  has  existed 
for  half  a  century  shows  that  no  new  drugs 
have  been  discovered;  the  competitive  sys- 
tem leads  to  overseas  sales  and  increasing 
drug  exports,  exports  which  are  important 
for  Britain's  economy. 

No  one  could  deny  the  value  of  drugs 
in  the  treatment  of  illnesses  or  the  part 
played  by  the  industry  in  producing  them. 
But  the  present  un-bridled  system  is,  in 
my  view  counter-productive.  Patent  laws 
lead  to  a  proliferation  of  research  efforts 
which  are  variations  on  a  theme,  leading 
to  poly-medicines  and  too  many  drugs  do- 
ing more  or  less  the  same  job.  If  one 
accepts,  as  I  do,  that  the  taxpayer  is  pay- 
ing for  all  that  research  then  I  think  it 
could  be  more  effectively  developed  in  our 
universities  with  less  duplication. 

The  "take  Russia"  argument  implies 
that  pharmaceutical  research  has  been 
sponsored  and  yielded  no  results.  A  dif- 
ferent explanation  was  given  to  me  in 
Moscow.  Because  patent  rights  have  been 
made  irrelevant,  political  ideology  claims 
that  all  knowledge  should  be  used  to  bene- 
fit the  people  without  paying  capitalist  de- 
mands, and  this  enables  economic  planning 
to  give  higher  priorities  to  other  matters 
rather  than  duplicate  the  research  going 
on  all  over  the  world  which  they  regard 
as  available  for  the  use  of  the  Soviet 
peoples. 

The  rise  in  exports  from  £41 -6m  in  1958 
to  £168-4m  in  1971  is  a  magnificent  in- 
crease which  cannot  be  gainsaid,  and  the 
fact  that  when  imports  are  taken  into  con- 
sideration this  still  leaves  a  balance-of- 
payments  benefit  of  £130-8m  reflects  credit 
on  commercial  performance.  To  argue 
fully  my  case  against  using  this  as  a 
reason  for  retaining  the  status  quo  would 
take  another  article,  at  least,  but  to  sum- 
marise and  without  dealing  with  the  basic 
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philosophy  concerning  making  profits  from 
the  sick  and  disabled,  especially  in  the 
under-nourished  Third  World,  I  think  that 
the  application  of  the  principles  of  co- 
operation instead  of  the  spurs  of  com- 
petition could  provide  even  better  results 
in  terms  of  human  values,  even  if  that 
means  a  conscious  and  planned  acceptance 
of  a  diminution  of  national  self-interest 
financially. 

On  the  other  side  of  the  debate,  the 
main  argument  has  been  concerned  with 
profits  and  promotion  costs.  The  1961-2 
Public  Accounts  Committee  report  showed 
that  average  profits  were  33-67  per  cent, 
whilst  the  subsidiaries  of  American  firms 
appeared  to  be  70  per  cent.  In  the  same 
report  extravagant  advertising  costs  were 
attacked  and  "the  cost  of  the  sales  pro- 
motion activities  of  door  to  door  repre- 
sentatives". 3 

Since  that  report,  a  Government  inquiry 
(Sainsbury  Committee  1965-67),  the  Medi- 
cines Act  1968  and  the  Voluntary  Price 
Regulation  Scheme  have  led  to  some 
changes. 

I  recognise,  and  acknowledge,  the  re- 
forms that  have  been  made  and  the  sav- 
ings that  have  been  secured,  but  they 
have  been  totally  inadequate  and  have 
proved,  at  least  to  my  own  satisfaction, 
that  nothing  short  of  radical  and  whole- 
sale changes  will  give  patients  the  medi- 
cines they  need  at  a  fair  cost  to  the  NHS. 

The  purchasing  power  is  vested  in  the 
Government.  The  Government  must  use 
that  power  in  the  interests  of  the  Health 
Service.  I  am  disillusioned  about  volun- 
tary agreements  for  my  questions  in  Par- 
liament have  shown  just  how  many  years 
a  particular  drug  can  be  at  the  negotia- 
ting table  to  secure  savings  which  T  con- 
sider inadequate. 

Sales  promotion 

A  major  change  should  be  the  elimina- 
tion of  sales  promotion.  Doctors  need  in- 
formation only,  not  propaganda,  and  that 
would  be  provided  more  effectively  and 
certainly  more  inexpensively  by  the 
Department  of  Health.  Action  in  these 
matters  should  be  one  of  the  first  steps 
of  a  Labour  Government. 

The  code  of  practice  evolved  by  the 
ABPI  removed  some  of  the  worst  excesses 
but  my  impression  is  that  after  a  lull  of 
more  than  a  decade,  the  last  two  or  three 
years  have  seen  a  return  to  some  methods  of 
persuasion  which  are  unethical.  This  was 
high-lighted  in  an  investigation  by  Sunday 
People  (September  16,  1973)  which  showed 
how  the  gaps  in  the  code  are  large  enough 
to  let  through  tremendous  abuses. 

It  is  certainlv  not  in  the  interests  of  the 
taxpayer  that  for  every  eieht  familv  doc- 
tors there  is  one  drue  salesman.  This  is 
the  onlv  situation  in  sellina  where  the 
"buver"  has  to  pav  nothing,  vet  his  "nur- 
chases",  oaid  for  bv  the  tax-Daver,  vield 
fales  worth  millions. 

Sales  promotion  has  as  its  objective  the 
increase  of  consumption.  I  have  no  doubt 
that  salesmanship  in  medicines  is  a  con- 
tributory factor  in  the  fantastic  increase  in 
pill-taking.  Millions  of  barbiturates  and 
tranquillisers  are  now  being  consumed  an- 
nually and,  according  to  some  medical 
opinion,  unnecessarily.  If  that  medical 
opinion  is  justified,  it  may  well  be  that  the 
Committee  of  Public  Accounts  1961-62. 
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Health  Service  should  dispense  less  and 
that  production  should  diminish. 

The  buyer  should  dictate  the  terms  of 
sale,  and  should  control  the  market.  From 
this  must  follow  radical  changes  in  the 
relationships  between  pharmacists  and 
doctors,  between  pharmacologists,  scien- 
tific chemists  and  drug  production,  and 
between  the  DHSS  and  all  these  sectors 
within  the  NHS,  industry,  and  education. 
And  the  starting  point  may  well  be  team 
work  to  ensure  that  prescribing  habits  are 
based  on  facts  and  not  commercial  per- 
suasion. 

To  this  end,  the  Government  needs  to 
establish  firm  controls.  The  effectiveness  of 
all  drugs  bought  by  the  NHS  should  be 
monitored  and  the  results  publicised.  This 
is  not  a  new  idea.  For  six  years  we  had 
such  a  body  under  the  late  Professor  Mc- 
Gregor, but  in  1970  it  was  buried  at  the 
same  time  as  the  Government  axed  the 
Consumer  Council.  I  could  well  under- 
stand the  bitter  comment  McGregor  made 
when  he  heard  of  the  termination  of  his 
work:  "We  were  the  naughty  boys  of  the 
pharmaceutical  industry,  and  now  we  have 
been  put  in  our  place." 

Pharmacists  would  gain 

Last  year  in  America,  some  thousands 
of  drugs  were  withdrawn  from  the  market 
because  they  had  been  proved  to  be  of 
little  value.  A  similar  rationalisation  in 
Britain  would  give  tremendous  satisfaction 
to  pharmacists  who  have  to  carry  a  range 
of  drugs  out  of  all  proportion  to  thera- 
peutic proven  value. 

The  proliferation  of  brand  named  drugs 
is  not  only  bad  for  the  dispenser,  but  com- 
plicates prescribing  by  the  doctor.  When 
one  examines  the  volume  of  research 
which  is  devoted  to  "variations  on  a 
theme"  already  patented,  it  throws  doubt 
on  the  claims  for  high  prices  to  meet  re- 
search needs,  and  it  must  be  remembered 
that  the  profits  are  high  after  the  research 
costs  have  been  charged  to  running 
expenses. 

Competitiveness  in  research  is  inferior 
to  co-operation  between  all  pharmacolo- 
gists. Competitiveness  in  marketing  new 
products,  when  campaigns  to  promote  a 
new  drug  may  take  six  months  to  set  up, 
may  well  mean  that  commercial  benefit 
outweighs  considerations  of  social  re- 
sponsibility. 

I  should  like  to  see  research  move  into 
the  medical  schools  and  universities,  with 
strong  lines  of  communication  to  dissemi- 
nate interim  progress,  not  only  between 
teams  of  researchers  working  in  Britain, 
but  on  a  world-wide  basis.  I  would  hope, 
too,  that  the  lesson  of  penicillin,  dis- 
covered in  the  academic  world  but  then 
exploited  for  commercial  profit,  had  been 
learned,  and  that  research  paid  for  by  the 
tax-payer  was  applied  to  production  for 
his  benefit. 

The  growth  of  giant  multi-national  com- 
panies, with  economic  power  at  their  dis- 
posal, sometimes  lareer  than  that  of 
nations,  constitutes  a  threat  to  democratic 
government  throughout  the  world.  The  fact 
that  the  NHS  relies  on  overseas  companies 
or  their  subsidiaries  for  75  rjer  cent  of  the 
medicines  prescribed  was  fullv  discussed 
in  the  Sainsbury  Report  and  led  to  the 
conclusion  that  out-rieht  nationalisation 
was  "not  on".  Nevertheless  if  the  total 
amount  spent  on  just  the  top  ten  in  the 
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league  table  is  assessed,  the  quantity  and 
the  cost  would  make  it  good  sense  for  a 
Government  factory,  possibly  sited  in  an 
area  of  high  unemployment,  to  compete 
with  private  enterprise  at  prices  advan- 
tageous to  the  patient. 

Changes  in  distribution  are  also  neces- 
sary. Having  pharmacists  selling  cosmetics 
and  cameras  may  be  convenient  to  the 
Government  in  providing  professional  ser- 
vices on  the  cheap,  and  convenient  to  the 
patient  in  providing  a  multiplicity  of  con- 
venient points  at  which  EClO's  can  be  dis- 
pensed, but  I  think  radical  changes  could 
be  made  to  the  benefit  of  pharmacist  and 
patient  alike.  It  has  been  interesting  to 
see  that  in  Sweden  the  move  for  more 
public  accountability  in  medicines  and 
health  has  been  the  nationalisation  of 
pharmacies,  not  factories,  and  that  central 
control  although  theoretically  in  the  hands 
of  the  State,  would  appear  to  be  in  the 
hands  of  the  pharmacists  themselves. 

The  NHS  Re-organisation  Act  1973 
should  have  opened  the  door  to  changes 
affecting  recruitment,  training,  remunera- 
tion and  the  work  responsibilities  of  phar- 
macists because  of  the  possibility  of  end- 


Mr  Pavitt's  article  and  the  opportunity 
given  to  the  ABPI  to  reply,  are  equally 
welcome.  At  this  point  in  time  it  is  par- 
ticularly important  to  expose  and  to  ex- 
plore the  Labour  Party's  intentions  to- 
wards the  industry,  not  least  because  of 
the  confusion,  often  deliberate,  created  by 
Labour  spokesmen. 

Mr  Pavitt  starts  by  referring  to  the 
possibility  of  nationalising  the  industry. 
The  word  "nationalisation"  is  now  seldom 
used  in  this  context,  having  been  replaced 
by  "public  ownership",  but  we  should  not 
be  misled  into  thinking  that,  correctly 
used,  either  phrase  means  anything  dif- 
ferent. More  recently,  however,  critics  of 
the  industry  have  come  round  to  admit- 


ing  the  water-tight  compartments  between 
hospital  and  community  services. 

I  should  like  to  secure  advances  which 
would  virtually  alter  the  whole  of  this 
sector  of  the  NHS.  There  are  ten  points  of 
attack: —  (1)  Cost  agreements  replacing 
the  voluntary  price  regulation  scheme.  (2) 
Patents  agreements  and  the  use  of  the 
power  which  exists  for  the  NHS  to  buy  in 
bulk  as  a  "service  of  the  Crown".  Enoch 
Powell  as  Health  Minister  used  this 
method  for  the  hospital  service  only,  but 
since  1968  the  DHSS  have  had  powers  to 
buy  for  use  by  patients  of  general  prac- 
titioners. (3)  Concord  with  doctors  on  pre- 
scribing so  as  to  transfer  monies  now 
wasted  on  medicines  to  increase  resources 
for  the  general  medical  services  and  secure 
improved  pay  and  conditions.  (4)  Elimina- 
tion of  brand  names  in  NHS  prescribing. 
(5)  Recasting,  by  agreement,  methods  of 
dispensing.  (6)  Establishment  of  a  replace- 
ment for  the  McGregor  Committee  to 
monitor  efficacy.  (7)  Health  education  and 
use  of  the  mass  media  to  reduce  unneces- 
sary medication.  (8)  Use  of  placebos  where 
clinical  judgment  indicates.  (9)  Effective 
dissemination  of  information  on  the  thera- 
peutic qualities  and  the  costs  of  drugs  by 
the  DHSS.  (10)  Change  in  doctor  training 
to  secure  more  scientific  prescribing  habits. 

In  addition  I  accept  the  Labour  Party 
policy  of  a  public  sector  and  I  would  have 
a  study  made  of  the  cost  effectiveness  of 
a  Government-owned  factory,  together 
with  plans  for  how  this  could  be  estab- 
lished. 

Some  changes  could  be  effected  in  the 
first  term  of  a  Labour  Government,  but  it 
will  take  ten  years  before  such  a  pro- 
gramme could  be  completed. 

If  there  is  one  field  where  profit-making 
and  commercialism  has  no  place  it  is  in 
the  treatment  of  the  sick  and  the  care  of 
disabled.  Of  course  the  labourer  is  worthy 
of  his  hire.  Of  course  those  who  give  ser- 
vices should  receive  remuneration  com- 
mensurate with  their  contribution,  and  cer- 
tainly it  should  be  equal  to  the  pay  one 
is  able  to  secure  if  the  same  ability  is 
bought  by  industry  or  commerce.  But  just 
as  the  NHS  itself  was  based  upon  these 
principles,  so  should  the  sector  of  phar- 
macy now  arrive  at  this  ideal,  and  I  would 
expect  a  Labour  Government  to  take  a 
strong  action  in  order  to  realise  it. 


ting — as  the  industry  has  argued  for  years 
— that  nationalisation  would  be  a  dis- 
astrous failure.  Instead,  the  critics  now 
appear  to  advocate  some  selective  form 
of  public  ownership,  for  example,  a  pub- 
lic sector  in  the  industry  created  either 
by  the  establishment  of  a  new  state-owned 
company,  or  by  taking  "into  national 
ownership  identifiable  sections  or  indi- 
vidual firms"  (Mr  Wilson — 1973  Labour 
Party  Conference)  or  "taking  over  profit- 
able sections"  (Labour  Party  Manifesto). 

Mr  Pavitt  favours  a    state-owned  com- 
pany established  "to  compete  with  private 
enterprise  at  prices  advantageous  to  the 
patient."  This  proposal  was  dismissed  by 
continued  on  p  170 
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the  Sainsbury  Committee1,  because  "any 
such  firm  would  start  without  any  basis 
of  established  products,  and  would  have 
to  face  a  prolonged  period  of  heavy  ex- 
pediture  before  it  could  develop  a  profit- 
able list  of  medicines". 

But  would  it?  Certainly,  if  it  competed 
on  equal  terms  with  private  enterprise. 
But  looking  at  the  controls  Mr  Pavitt 
seeks  to  impose,  one  suspects  that  a 
Labour  Government  would  not  be  able 
to  resist  giving  special  advantages  to  its 
own  company,  advantages  such  as  com- 
pulsory licences  to  manufacture  the  pro- 
ducts developed  by  research-based  private 
enterprise  competitors;  subsidised  prices 
at  the  expense  of  the  taxpayer;  bulk  pur- 
chasing preferences  in  hospitals  and  health 
centres;  and  directions  to  doctors  to  pre- 
scribe its  medicines. 

Loss  of  confidence 

Let  us  be  clear  about  the  likely  impact 
on  the  rest  of  the  pharmaceutical  industry 
of  such  state-participation.  First  there 
would  be  a  widespread  loss  of  confidence 
about  the  future.  It  would  be  regarded  as 
the  slim  end  of  a  thick  wedge.  Pharmaceu- 
tical companies  do  not  have  to  be  "multi- 
national giants"  to  have  alternative  pos- 
sibilities for  locating  their  research  and 
manufacture.  Investment  would  stagnate, 
if  not  decline,  with  all  that  this  implies 
for  British  pre-eminence  in  the  develop- 
ment of  new  therapies,  and  as  a  net  ex- 
porter on  a  major  scale. 

Let  us,  however,  be  equally  fair  and  ad- 
mit that  this  lost  confidence  might  be 
restored  if  it  were  seen  that  the  state- 
owned  company  competed  on  strictly 
equal  terms  with  the  private  sector.  The 
latter  is  completely  confident  of  its  ability, 
in  such  circumstances,  to  demonstrate  that 
private  enterprise  is  the  system  best  suited 
to  developing  the  better  medicines  we  still 
need. 

Pharmaceutical  industry  research  has 
usually  succeeded  in  winning  praise  from 
those  who  examine  it  closely.  It  has  been 
responsible,  it  is  generally  agreed,  for 
most  of  the  major  therapeutic  advances 
in  recent  years.  In  Britain  alone,  in  the 
past  decade  or  so  at  least  10  outstanding 
drug  developments  have  emerged  from  in- 
dustrial pharmaceutical  laboratories  and 
have  gained  international  acceptance. 
Against  this  background  of  success,  ac- 
knowledged by  the  Sainsbury  Committee 
and  by  the  Little  Neddy  Working  Party2, 
it  is  difficult  to  find  justification  for  recent 
criticism  of  the  direction  and  quality  of 
British  pharmaceutical  industry  research 
as  set  out,  for  example,  in  the  Opposition 
Green  Paper  "Health  Care"  (where  it  is 
used  as  an  argument  for  public  owner- 
ship or  control),  and  echoed  in  Mr  Pavitt's 
article. 

Achievements  are  unaccountably  dis- 
missed as  little  more  than  proliferation  of 

1  HMSO  efps  Cmnd.  3410. 

2  "Focus  on  Pharmaceuticals" ,  HMSO 
1972. 


effort  leading  to  "poly-medicines"  and 
"too  many  drugs  doing  more  or  less  the 
same  thing".  This  is  a  criticism  which 
ignores  the  different  responses  of  different 
patients,  and  the  fact  that  even  small  ad- 
vances often  lead  to  steady  improvements 
and  sometimes  to  major  breakthroughs. 
In  place  of  successful  competitive  re- 
search in  industrial  laboratories,  the 
Green  Paper  favours  research  undertaken 
or  directed  by  some  sort  of  Government- 
sponsored  council;  while  Mr  Pavitt  argues 
for  research  being  moved  into  medical 
schools  or  universities. 

No  one,  least  of  all  the  industry,  would 
seek  to  minimise  the  contribution  of  basic 
academic  research.  But  the  academics 
themselves  recognise  that  the  spur  of 
commercial  enterprise  is  necessary  to  turn 
this  research  into  the  successful  introduc- 
tion of  new  medicines. 

It  is  not  surprising,  therefore,  that 
people  frequently  point  to  the  unproduc- 
tiveness of  state-controlled  pharmaceu- 
tical research  in  Russia  and  other  Com- 
munist countries.  The  explanation  for  this 
lack  of  progress,  given  to  Mr  Pavitt  in 
Moscow,  is  so  incredibly  naive  that  it 
merits  repeating.  "Because",  he  says, 
"patent  rights  have  been  made  irrelevant, 
political  ideology  claims  that  all  know- 
ledge should  be  used  to  benefit  the  people 
without  paying  capitalist  demands,  and 
this  enables  economic  planning  to  give 
higher  priorities  to  other  matters  rather 
than  duplicate  the  research  going  on  all 
over  the  world  which  they  regard  as  avail- 
able for  the  use  of  the  Soviet  peoples". 
Presumably  if  all  pharmaceutical  indus- 
tries became  state-controlled  there  would 
be  less  research  from  the  free  world  on 
which  to  depend,  until  it  gradually  dis- 
appeared altogether! 

A  hotch-potch 

"Pills,  potions  and  politics"  lists  a 
hotch-potch  of  wellworn  proposals,  but 
taken  together  they  would  bring  the  in- 
dustry under  rigid  state-control.  Space 
does  not  permit  comment  on  all  the 
points,  so   let  us  just  take  two. 

The  state  must  "dictate  the  terms"  be- 
cause, we  are  told,  profits  are  too  high. 
In  support,  Mr  Pavitt  cites  the  Public 
Accounts  Committee  report  of  1961-62 
which  is  said  to  have  shown  average  in- 
dustry profits  of  33-67  per  cent.  Why  did 
he  not  quote  the  1972  report?  This 
showed  the  profits  on  home  sales  of  NHS 
medicines  to  have  dropped  from  25-5  per 
cent  (before  tax)  in  1967  to  18  per  cent  in 
1970 — a  figure  which  many  economists 
regard  as  on  the  low  side  for  an  innova- 
ting industry  heavily  dependent  on  re- 
search investment. 

The  pharmaceutical  industry  must  be 
unique  in  having  operated,  with  Govern- 
ment, a  voluntary  scheme  to  control  prices 
since  1958.  The  industry  has  done  this 
because  it  accepts  the  need,  in  the  NHS 
context  to  show  that  prices  are  reasonable. 
Comment  on  this  by  the  pharmaceutical 
working  party  of  the  chemical  Little 
Neddy  should  surely  carry  some  weight. 
In  its  1972  report  it  stated  that  "the 
United  Kingdom  is  one  of  the  lowest 
priced  markets  for  pharmaceuticals",  and 
asked  the  Government  to  recognise  that 


this  situation,  while  benefiting  the  NHS 
in  the  short-term,  could  have  adverse 
longer-term  effects  upon  the  flow  of  new 
products,  the  competitiveness  of  the  in- 
dustry in  world  markets,  and  its  overall 
contribution  to  the  UK  economy. 

The  recent  Monopolies  Commission  Re- 
port3 on  Librium  and  Valium  does  not 
contradict  this  general  picture.  Govern- 
ment spokesmen  have  repeatedly  assured 
Parliament  that  the  Voluntary  Price  Regu- 
lation Scheme  is  working  to  their  satis- 
faction, that  they  are  obtaining  from  com- 
panies the  information  they  want  (and  it 
is  more  detailed  than  any  other  industry 
has  to  provide),  and  that  this  enables 
them  to  assess  the  reasonableness  of  prices 
and  profits. 

Mr  Pavitt  would  eliminate  "sales  pro- 
motion". But  he  does  not  explain  how 
the  manufacturer  is  to  be  persuaded  to 
continue  to  invest  large  sums  of  money 
in  the  development  of  a  new  medicine  if 
he  is  then  to  be  denied  bringing  this  new 
therapy  to  the  attention  of  doctors  and 
pharmacists,  or  to  persuade  them  of  its 
value. 

Unacceptable 

Mr  Pavitt's  proposals  amount  to  no- 
thing less  than  drawing  up  a  limited 
national  formulary,  presumably  with  the 
aid  of  some  committee  of  "official  ex- 
perts", from  which  the  doctor  will  be  com- 
pelled to  prescribe  regardless  of  his  own 
clinical  judgment.  One  imagines  that  this 
would  be  unacceptable  to  the  professions. 

Most  doctors  find  medical  representa- 
tives a  useful  source  of  information,  while 
other  channels  enable  them  to  weigh  up 
the  pros  and  cons.  On  top  of  this  every 
product  promoted  to  a  doctor  must  by 
law  be  the  subject  of  a  data  sheet  setting 
out  essential  facts,  and  no  statements  can 
be  made  which  are  inconsistent  with  those 
facts. 

The  pharmaceutical  industry  makes  no 
claim  to  perfection.  Mistakes,  even  abuse, 
can  happen  occasionally.  That  is  why 
the  ABPI  has  for  many  years  operated  a 
code  of  practice  under  which  complaints 
can  be  made  and  adjudicated  on.  The 
industry  has  always  welcomed  recourse  to 
this  procedure  by  any  complainant.  Volun- 
tary, self-imposed  restraint  is  always  pre- 
ferable to  bureaucratic  control. 

The  inescapable  conclusion  to  be  drawn 
from  Mr  Pavitt's  article  is  that  the  in- 
dustry is  to  be  taken  out  of  the  hands  of 
private  enterprise  and  placed  in  the  cus- 
tody of  the  state.  In  deciding  whether 
there  is  merit  in  his  arguments,  we  should 
ask  ourselves:  would  this,  in  fact,  result 
in  lower  prices  for  the  NHS?  Would  it 
result  in  doctors  and  pharmacists  receiving 
better  information  about  the  preparations 
they  prescribe  and  dispense?  Would  it 
make  medicines  safer?  Would  it  encour- 
age greater  investment  in  research?  Would 
it  produce  more  quickly  effective  and 
safe  treatments  for  cancer,  heart  disease, 
rheumatism,  tropical  ailments  and  other 
unconquered  diseases? 
3  The  report  is  still  being  contested  in  the 
courts,  but  an  independent  examination 
by  the  Institute  of  Economic  Affairs  has 
questioned,  as  have  many  others,  the  basic 
findings  of  the  report. 
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All  the  available  evidence  must  point  to 
a  decisive  "no"  to  each  of  these  questions. 
In  fact,  state  control  would  reduce  the 
likelihood  of  discovering  remedies  for  the 
still  incurable  diseases  and  would  be 
directly  against  the  interests  of  NHS 
patients.  A  lower  rate  of  discovery  of 
new  medicines  would  cause  British-owned 
companies  to  fall  behind  those  in  other 
countries  and  they  would  lose  their  share 
of  the  market  both  in  Britain  and  abroad. 
Overseas-owned  companies  would  reduce 
their  manufacturing  and  research  activities 
in  Britain,  and  would  tend  to  supply  the 
NHS  by  way  of  imports  rather  than  local 
manufacture. 

The  UK  pharmaceutical  industry  has  an 
excellent  record  of  innovation,  efficiency 
and  success  in  delivering  the  goods.  In 
1973  it  made  a  net  contribution  to  the 
balance  of  trade  of  more  than  £154 
million.  At  the  same  time,  it  offers  quality 
products  at  prices  lower  than  in  any  other 
developed  country  in  the  free  world  and, 
on  average,  about  half  the  world  price. 

There  is  no  rational  argument  for  put- 
ting that  record  at  risk. 


Post  Scripts 

Making  light  work 

A  novel  use  tor  photography  in  pharma- 
ceutical quality  control  is  suggested  by  N. 
A.  Armstrong  and  G.  A.  March  of  School 
of  Pharmacy,  University  of  Wales  Institute 
of  Science  and  Technology,  Cardiff. 

In  an  article  in  the  January  issue  of 
Journal  of  Pharmaceutical  Sciences,  they 
suggest  a  photographic  method  for  quali- 
tative assessment  of  surface  mottling  on 
coloured  tablets.  With  tablets  prepared  by 
a  wet  granulation  process,  a  reproducible, 
uniform  surface  colour  is  difficult  to  ob- 
tain due  to  accumulation  of  dye  at  the 
surface  of  the  tablets  during  drying. 

The  human  eye  is  not  equally  sensitive 
to  all  colours  of  light,  and  yellow  and 
white  mottled  tablets  appear  more  uni- 
formly coloured  than  those  prepared  with 
red  or  blue  dyes.  A  photographic  film- 
equally  sensitive  to  light  of  all  visible 
wavelengths— would  show  all  nonuniform- 
ly  coloured  tablets  to  be  mottled,  irrespec- 
tive of  colour.  The  film  is  developed  under 
standard  conditions  and  a  microdensito- 
meter  produces  a  tracing  of  the  changes 
of  absorbance  caused  by  uneven  colouring. 
As  they  say,  the  camera  never  lies. 
□  Welsh  photographers  are  being  invited 
to  participate  in  a  Welsh  Arts  Council 
photographic  exhibition  to  mark  the  cen- 
tenary of  the  North  Wales  Quarrymen's 
Union.  Photographs,  taken  between  Janu- 
ary and  April  this  year— should  illustrate 
aspects  of  life  in  the  slate  working  areas 
and  should  be  submitted  by  May  12  in 
the  form  of  8  in  x  10  in  unmounted  study 
prints  on  single  weight  glossy  paper.  Fur- 
ther information  is  available  from  Mr  F. 
Pugh,  Exhibitions  Officer,  Welsh  Arts 
Council,  Museum  Place,  Cardiff. 

Initials  poser 

It  is  not  too  difficult  to  make  out  "Caps 
P  &  E"  on  a  prescription  submitted  by  a 
South  London  pharmacist.  But  it  took  the 
patient's  help  to  provide  the  solution  — 
Caps  Epanutin  with  phenobarbitone. 


Com 


French  sanction 
Hoechst-Roussel  merger 

Farbwerke  Hoechst  AG  have  now  ob- 
tained conditional  approval  from  the 
French  Government  to  acquire  control  of 
the  pharmaceutical  business  of  Roussel- 
Nobel  (see  C&D,  February  2,  p  106).  The 
government's  condition  is  that  Societe 
Nobel-Bozel  should  remain  under  French 
control  by  a  reduction  in  Roussel's  hold- 
ing in  the  company.  This  has  been  ac- 
cepted by  Hoechst. 

Although  terms  were  not  disclosed  it  is 
understood  that  they  involve  the  purchase 
from  the  Roussel  family  of  its  majority 
stake  in  Financiere-Chimio,  the  holding 
company  controlling  Roussell  Nobel,  itself 
owning  50  per  cent  of  Roussel  Uclaf  and 
over  45  per  cent  of  Nobel-Bozel.  Hoechst 
already  has  43  per  cent  of  Chimio. 

City  report  attacks 
Boots-Fraser  link 

An  analysis  of  the  proposed  Boots-House 
of  Fraser  merger  by  stockbrokers  Shep- 
pards  &  Chase  states  that  city  resistance  is 
building  up  against  the  merger.  The  report 
argues  that  any  possible  "benefits  will  be 
of  a  very  long  term  nature.  There  can 
be  little  doubt  that  excellent  growth  pros- 
pects over  the  next  four  or  five  years  will 
be  sacrificed."  It  predicts  an  immediate 
Boots  share  price  fall  "by  upwards  of  10 
per  cent  against  the  market"  followed  by 
"a  dull  performance  for  some  months" 
should  the  bid  go  through. 

Italian  houses  strengthen 
finance  structure 

A  number  of  Italian  pharmaceutical  com- 
panies have  joined  to  form  a  new  finance 
company,  Farmafin  with  headquarters  in 
Milan  and  initial  capital  of  Lire  300m. 

The  pharmaceutical  companies  are: 
Montedison  through  its  subsidiaries  Farmi- 
talia  and  Carlo  Erba;  Bracco;  Zambeletti: 
Guidotti;  Italseber  Farmaceutici,  a  group 
which  also  includes  Leo  and  Norton,  and 
Zambon.  Also  interested  are  two  finance 
houses  Mediobanka  and  Sada  Finanziaria. 

The  aims  of  Farmafin  will  be  to  provide 
finance  for  Italian  companies  operating  in 
the  chemical-pharmaceutical  field  or  allied 
sectors  as  well  as  to  acquire  shares  in  any 
company  operating  in  these  sectors. 

BAT's  cosmetics  had 
'an  encouraging  year' 

British-American  Tobacco  Co  Ltd's  cos- 
metics interests  had  a  turnover  of  £46-2m 
in  1973  (against  £41-2m  in  1972).  The 
operating  profit  was  £2-5m  (against  £l-2m) 
out  of  a  group  total  of  £249 -7m  (£175-4m). 

The  preliminary  report  states  that  the 
group's  cosmetics  interests  had  an  "en- 


couraging year  in  most  parts  of  the  world, 
although  Yardley  of  London  Inc.  still  has 
problems.  The  performance  of  Yardley 
and  Lenthenc  Morny  in  the  UK  was  par- 
ticularly noteworthy." 

Record  1973  for  Unichem 

Unichem  Ltd's  turnover  in  1973  rose  to 
over  £14m  in  1973  compared  with  £9-9m 
in  1972.  Profits  would  be  "substantially 
higher"  than  the  £156,000  achieved  the 
previous  year,  stated  Mr  P.  Dodd,  man- 
aging director,  last  week.  Final  figures  for 
1973  will  be  announced  in  about  a  month. 
Looking  into  the  next  12  months  Mr  Dodd 
said  that  Unichem  were  planning  to  ex- 
pand their  distribution  network  and 
a  number  of  opportunities  in  various  parts 
of  the  country  were  being  investigated. 

Boots  battery-operated 
cash  registers 

Saft  UK  are  supplying  over  3,000  nickel- 
cadmium  fast-charge  12V  batteries  and  a 
number  of  chargers,  to  Boots  Ltd  for  use 
in  their  shops.  The  batteries  will  power 
cash  registers  and  replace  lead-acid  types. 

Development  work  by  Boots  retail 
operations  engineering  group  and  Saft  pre- 
ceded the  order.  Both  battery-powered  and 
mains  operated  registers  are  in  use  at  the 
majority  of  Boots'  branches,  the  battery 
types  being  more  suitable  for  island  count- 
ers. Until  a  few  years  ago  registers  on 
such  counters  were  mains-powered  from 
sockets  let  into  the  floor,  but  these  were 
found  to  be  inconvenient. 

Appointments 

Radiol  Chemicals  Ltd  have  appointed  Mr 
G.  A.  Rutter  sales  representative  for 
Cheshire,  Staffordshire  and  North  Wales. 
May  &  Baker  Ltd:  Appointed  as  animal 
health  representatives  are  Mr  L.  Salt, 
covering  the  Northern  Counties;  Mr  A. 
Saunders,  south-west  England  and  Corn- 
wall; and  Mr  A.  Clarke,  Irish  territories. 
Wellcome  Foundation  Ltd:  Lord  Green- 
hill  has  joined  the  board  as  a  non- 
executive director. 

Armour  Pharmaceutical  Co  Ltd:  Mr  W. 

F.  Ticehurst  has  been  appointed  chairman 
and  Mr  K.  W.  Fitch,  deputy  managing 
director.  Mr  L.  A.  Dorsay,  area  director — 
Europe,  of  Armour-Dial  International  has 
joined  the  board. 

Reckitt  &  Colman  Pharmaceutical  Divi- 
sion (UK)  have  appointed  Mr  M.  J.  W. 
Barker  marketing  controller  (advertising) 
(responsible  mainly  for  home  medicines 
marketing).  Mr  D.  A.  Roser  marketing 
development  manager,  Mr  R.  S.  Harris 
medical  products  marketing.  Mr  A.  W. 
Macfarlane  is  appointed  international 
marketing  controller. 

Janssen  Pharmaceutical  Ltd  have  appoin- 
ted the  folowing  four  regional  marketing 
managers:  Mr  D.  Allpress  for  London 
and  the  south-eastern  counties:  Mr  D. 
Barends  north  and  east  midlands  and 
north-western  counties;  Mr  H.  Sherring- 
ton northern  counties,  Scotland  and 
Northern  Ireland;  and  Mr  R.  H.  Wright 
south  and  west  midlands,  north-western 
counties  and  Wales. 
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Market 
News 


paid.  Technical  is  £26  per  1,000  kg  less  than 
BP  grades  for  British  material;  less  £10  for  im- 
ports. 

bromides:  Crystals  (£  per  metric  ton). 


MORE  CHEMICALS  UP 

London  February  12:  Aspirin,  paracetamol, 
methyl  salicylate,  salicylic  acid  and  salol 
have  all  been  substantially  advanced  in 
price  during  the  week  by  a  leading  manu- 
facturer. Also  since  last  published  here, 
the  schedules  for  boric  acid,  borax  and 
glycerin  have  been  advanced. 

Due  to  the  prevailing  shortage  in  some 
chemicals,  imported  material  is  brought 
in  to  supplement  British-made  material. 
The  imports,  of  course,  bear  duty  and 
thus  there  is  often  a  two-tier  price  struc- 
ture for  a  number  of  items. 

Technical  boric  acid,  borax  and  also 
citric  acid  are  typical  examples. 

Dearer  among  crude  drugs  are  aconite, 
cherry  bark  and  witchhazel  leaves.  Un- 
extracted  lemon  peel  is  offered  at  £700 
ton  spot  and  cif  and  European  lobelia 
herb  was  quoted  after  a  long  absence. 
The  London  market  price  for  Brazilian 
menthol  was  well  under  that  of  shippers 
from  origin.  The  same  situation  existed 
in  Brazilian  peppermint  oil. 

Shipping  difficulties  prevented  the  dis- 
patch of  senna  from  Tuticorin  during 
January.  However  73  tons  of  leaves  and 
one  ton  of  pods  left  for  the  US  during  the 
month. 

Elsewhere  in  essential  oils  camphor 
white  and  clove  leaf  were  dearer  while 
petitgrain,  and  bois  de  rose  were  easier. 
Bourbon  geranium  was  not  quoted. 

Sugar  may  become  yet  another  com- 
modity to  be  in  short  supply  in  the  UK. 
Some  of  the  suppliers  in  the  Caribbean 
are  reported  to  have  banned  shipments  to 
the  UK  and  switched  them  to  US  where 
they  receive  £110  ton  against  £61  under 
the  Commonwealth  Agreement  in  1971. 


Pharmaceutical  chemicals 

Acetomenaphthone:  100-kg  lots  E0-64J  kg. 
Adrenaline:    (per  g)  Synthetic,   1-kg  lots  £009 
500-g  £0-10;  acid  tartrate  £0-075  and  £0-80  for 
similar  quantities.  „ 
Amylobarbitone:  50-kg   £4  00   kg;   sodium  £4-55. 
Ascorbic  acid:  £6  00  kg;  5-kg  £5-00  kg;  sodium 
ascorbate,  plus  8p;  silicone-coated,  plus  25p  kg. 
Aspirin:    10-metric    ton    lots    £660    ton;  5-ton 
£670;  1-ton  £680,  delivered  UK. 
Borax:  BP  grades,  2-4  ton  lots  per  metric  ton,  in 
paper  bags  delivered — granular  £95;  crystals  £126; 
powder  £103;  extra  fine  powder  £108.  Technical 
grades  less  £26  per  ton  for  British  materials;  less 
£10  for  imported. 

Boric  acid:  BP  grade  per  metric  ton  in  2-4  ton 
lots— granular  £127;  crystals  £178;  powder  £103; 
extra-fine  powder  £108  in  paper  bags,  carriage 


Ammonium 
Potassium* 
Sodium 


50  kg 
5120u 
462-00 
45600 


250  kg 
487 -0u 
437  00 
431  00 


ton 
457-00 
427  00 
421  00 


*Powder  plus  £24  per  ton. 

Butabarbital:  50-kg  £5  65;  sodium  £6-35. 

Butobarbitone:  £5  40-kg  for  50-kg  lots. 

Calciferol:  £380  per  kg. 

Calcium  pantothenate:  £5-50  kg;  £4  00  kg. 

Carotene:  Suspension   20  per  cent   £28-50  kg. 

Cocaine:  Alkaloid  £222  kg;  hydrochloride  £202-75. 

Subject  to  DDA  Regulations. 

Cyanocobalamin:  £1  per  g. 

Cyclobarbitone:  £4-40  kg;  calcium  £0-40. 

Dexpanthenol:  £10  kg;  £8-50  kg. 

Ferrous  gluconate:  E/33  metric  ton  delivered. 

Fentichlor:  50-kg  lots  £1-73  kg. 

Ferrous  fumarate:  £0-50  kg  for  50-kg  lots. 

Ferrous  phosphate:  In  kegs  £493-50  metric  ton. 

Glycerin:  BP  per  metric  ton  —  5-ton  lots  £311; 

1-ton  £313.  In  charged,  returnable  drums. 

Hydrogen  peroxiae:  35  per  cent,  £149  metric  ton. 

Hydroxocobalamin:  £3  00  per  g. 

Magnesium  carbonate:  BP   per  1,000  kg  heavy 

£192-£200;   light  £210. 

Magnesium  hydroxide:  BPC  £560  metric  ton. 
Magnesium  oxide:  BP  per  1,000  kg  heavy  £890; 
light  £620. 

Magnesium  peroxide:  50-kg  lots  23-25  per  cent 
£0-59  kg. 

Magnesium    sulphate:    BP    crystals    £46-75;  BP 
exsiccated  £115-40  per  metric  ton,  ex  works. 
Methadone  hydrochloride:  Subject  to  DDA  Regu- 
lations £0-15  per  g  for  100-g  lots. 
Methyl  phenobarbitone:  £5-55  kg  for  25-kg  lots. 
Methyl  salicylate:  Per  metric  ton  in  5-ton  lots 
£540;  1-ton  £550;  500-kg  £560;  delivered  UK. 
Narcotine:  Alkaloid   and  hydrochloride  in  25-kg 
lots  £15  kg. 

Nicotinamide:  (per  kg)  £4  00;  5-kg  £3  00. 
Nicotinic  acid:  (per  kg)  1-kg  £3-80;  £2-89  in  5-kg 
lots. 

Paracetamol:  Per  metric  ton,  in  10-ton  lots, 
£1,570;  5-ton  £1,620;  1-ton  £1,670;  deilvered  UK. 
Pentobarbitone:  50-kg  lots  £5-20  kg  for  acid  and 
£5  50  for  sodium. 

Pethidine:  Hydrochloride  is  £13-30  kg  for  30-kg 
lots. 

Phemitone:  25-kg  lots  £4-24  kg. 

Phenobarbitone:  50-kg  lots  £4-05  per  kg;  sodium 

£4-45. 

Pholcodine:  1-kg  £198-36;  7-kg  £189-20  kg. 
Phthalylsuphathiazole:  50-kg  lots  £1-60  kg. 
Pyridoxine:  £13  75  kg;  £12-75  kg  in  5-kg  lots. 
Quinalbarbitone:  Sodium  and   acid  £5-70  kg  for 
25-kg  lots. 

Riboflavine:  £19  00  kg;  5-kg  lots  £18-00  kg. 
Sallcylamide:   (per  metric  ton)   5-ton  lots  £770; 
1-ton  £780,  £710. 

Salicylic  acid:   per  metric  ton   5-ton  lots  £555; 
1-ton  £580;  250-kg  £630;  delivered  UK. 
Salol:  Per  metric  ton  in  5-ton  lots,  £1,620;  1-ton 
£1,670;   50-kg  £1,270;  delivered  UK. 
Sodium  pantothenate:  (kg)  £7  50;  5-kg  £6-50. 
Stilboestrol:  BP  in  25-kilo  lots  £38-00  kg. 
Sulphadiazine:  50-kg  lots  £4-15;  micro  milled  plus 
£0-15. 

Thiamine  hydrochloride:  £9  20  kg;  5-kg  £8  20  kg; 
mononitrate  £9-70  and  £8-70  respectively. 
Vitamin  A:  Oily  1  million  iu  per  g  £7-60  kg  per 
5-kg;  dried  acetate  325,000  lu  per  g.  £6-10  kg 
500,000  iu  £7-25— both  in  5-kg  lots. 
Vitamin  D.,:  Powder  for  tableting  850,000  lu  per  9 
£25-00  kg;' £24-00  kg. 
Vitamin  E:  (per  kg)  25  per  cent  (gel)  £10-85;  50 
per  cent  powder  £8-50,  acetate  £12  kg;  £11  for 
5-kg  lots. 

Crude  drugs 

Aconite:  Spot  nominal;  £1,300  metric  ton.  cif. 
Cherry  bark:  Spot  £535  metric  ton:  £520,  cif. 
Gentian:  Root  spot  nominal;  £1-22  kg,  cif. 
Lemon  peel:  £700  metric  ton  spot  and  cif. 
Lobelia:   European  £1-00  kg,   cif;  American  not 
offering.  ,  _ 

Liquorice  root:  (metric  ton)  Chinese  and  Russian. 
£130  metric  ton  nominal. 

Menthol:   Brazilian  £10-80  kg   spot;   £11-10,  cif. 
Chinese  spot  cleared,  £14-50  cif,  afloat. 
Witchhazel  leaves:  Spot  £1  -55  kg;  £1-50,  cif. 

Essential  and  expressed  oils 


Anise:  Spot  £30-00  kg;  £25-75,  cif. 

Bay:  West  Indian  short  at  £1u-6o  Kg. 

Bergamot:  E11-50-E14  kg  as  to  graas. 

Birch  tar:  Rectified  £3  50  kg. 

Bois  de  rose:  Shipment  £12-50  kg,  cif. 

Camphor  white:  £3  00  kg  spot;  no  shipment. 

Cinnamon:  Ceylon  leaf  £3-60  kg,  cif;  bark,  £2-20. 

Clove:  Madagascar  leaf  £4-00  kg  spot  and  cif. 

Bud,  English  distilled  £20  00. 

Geranium:  (kg)  Bourbon  unquoted;  Congo  £14. 

Peppermint:    (kg)    Arvensis-Brazilian  spot  £4-50; 

£5-10,  cif.  Chinese  £7-75  cif.  Piperata  American 

from  £17-00. 

Petitgrain:  £11-25  kg  spot,  £11  05,  cif. 
Spearmint:  Chinese  afloat  £8-50  kg;  £800,  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press  but 
it  should  be  noted  that  in  the  present  state  of 
the  markets  quotations  change  frequently. 


Coming  events 


Almond:  Drum  lots  £0-80  kg. 
Amber:  Rectified  £0-29  kg  spot. 


Monday,  February  18 

Enfield  Branch,  Pharmaceutical  Society, 

The  George  Inn,  The  Town,  tnfield,  at  7.45  pm. 
Working  dinner.  Speaker  Mr  D.  F.  Lewis. 
Swansea,  Carmarthen,  Pembroke,  S.E.  Wales 
Branches,  Pharmaceutical  Society,  Dragon  Hotel, 
Kinsway,  Swansea,  at  8  pm.  Joint  meeting. 
Mr  G.  T.  M.  David  on  "Do  you  know  the 
difference?" 

Tuesday,  February  19 

British  Society  for  the  History  of  Pharmacy, 
Pharmaceutical  Society  of  Great  Britain, 

17  Bloomsbury  Square,  Lonoon  WCl,  at  5.30  pm. 
Joint  meeting  on  "The  origins  and  influences 
of  medieval  drugs  and  meuicines". 
North  Metropolitan  Branch,  Pharmaceutical 
Society,  School  of  Pharmacy,  Brunswick  Square, 
London  WC1.  Talk  by  an  inspector  of 
Pharmaceutical  Society  on  "Misuse  of  Drugs 
Act' '. 

Northumbrian  Branch,  Pharmaceutical  Society, 

Swallow  Hotel,  Newcastle  upon  Tyne.  Dr  D. 
Bailey  on  "Environmental  pollution  and  the 
pharmacist". 

Sheffield  Branch,  Pharmaceutical  Society, 

Royal  Victoria  Hotel,  Sheffield,  at  8  pm.  Mr  W. 
Darling  on  "The  Common  Market  and  the  effect 
on  pharmacy  of  recent  developments". 
West  Kent  Branch,  Pharmaceutical  Society 

Verney's  Restaurant,  High  Street,  Beckenham, 
at  7.30  pm.  Working  dinner.  Mr  J.  P.  Bannerman 
on  "Hard  facts  on  the  Medicines  Act". 

Thursday,  February  21 

Bedfordshire  Branch,  Pharmaceutical  Society, 

Grange  Hotel,  Campton  Avenue,  Luton,  at  8  pm. 
Mr  P.  Malynn  on  "The  history  of  perfumery". 
Bristol  Branch,  Pharmaceutical  Society, 
lecture  theatre,  Bristol  Royal  Infirmary,  at 
7.30  pm.  Mr  A.  W.  Patterson  on  "A  conducted 
tour  from  Roman  to  Victorian  times". 
Burnley  Branch  Pharmaceutical  Society, 
McKenzie  medical  centre,  General  Hospital, 
Burnley,  at  8  pm.  Mr  K.  W.  Youings  on 
"Some  aspects  of  Council  work". 
Chester  Branch,  Pharmaceutical  Society, 
Grosvenor  Hotel,  Chester,  at  8  pm.  Joint  meeting 
with  Society  for  Analytical  Chemistry.  Mr  Jolly 
on  "The  future  of  the  BPC". 
Dundee  Branch,  Pharmaceutical  Society, 
Queen's  Hotel,  Dundee,  at  7.30  pm.  Mrs  M.  Lakie 
on  "On  passion,  poison  and  pills". 
Stirling  and  Central  Scottish  Branch, 
Pharmaceutical  Society,  Golden  Lion  Hotel, 
Stirling,  at  8  pm.  Mr  R.  F.  Knight  on  "The  new 
nursing  structure". 

Friday,  February  22 

Croydon  Branch,  Pharmaceutical  Society, 

Greyhound  Hotel,  Croydon,  at  8  pm.  Dr  D. 
Bailey  on  "Environmental  pollution  and  the 
pharmacist". 

Advance  information 

British  Pharmaceutical  Students  Association, 

Annual  conference  at  School  of  Pharmacy, 
Leicester  Polytechnic,  April  7-12. 


SILESCOL  TUBING 

TRANSLUCENT  SILICONE  RUBBER 

Elastic  at  temperatures  up  to  1 80/200°C 
Will  not  deteriorate  in  storage 

O0GO 

ESCO  (RUBBER)  LTD 
14-16  GREAT  PORTLAND  ST.,  LONDON  W1N  5AB 


0RALGER 


pellets  °  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


RSaj 

I  o.t.c.H  I 
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Classified  advertisements 


Situations  vacant 


Miscellaneous 


The  Import  and 
Export  Company 
of  Malawi 

require 

PHARMACIST 

Salary  £2,500  +  25%  Gratuity 
Equivalent  to  a  U.K.  Salary  of  £3,455 

To  be  responsible  to  the  Supervising  Manager  for  the 
dispensing  and  entire  retail  management  of  the  Limbe 
Pharmacy. 

Candidates  should  be  young,  recently  qualified  Pharma- 
cists, preferably  single. 

Generous  paid  leave  with  free  passages  and  baggage 
allowance.  Education  allowances  and  subsidised  housing. 
Loan  for  the  purchase  of  a  car.  Free  medical  attention. 
Please  apply  to  MALAWI  BUYING  AND  TRADE  AGENTS, 
Recruitment  Section,  c/o  Berners  Hotel,  Berners  Street, 
London,  W1A  3BE,  for  application  form  and  further  par- 
ticulars, quoting  reference  number  B159. 


Are  you  good  at  figures? 


A  person  is  required  to  assist  in  the  C&D  Pricing 
Service. 

We  are  looking  for  somebody  who  can  cope  with 
prices  and  VAT,  who  is  accurate,  and  who  has  the 
ability  to  cope  with  inquiries  on  the  telephone  and 
maintain  neat  records. 

The  successful  applicant  is  likely  to  have  experience 
in  a  pharmacy,  dispensary  or  the  pharmaceutical 
industry  and  may  have  been  employed  in  invoicing, 
stocktaking,  or  stockkeeping. 

If  you  believe  you  can  help  in  compiling  the  C&D 
pricing  publications  write  to: 

Mrs  P.  Payne, 
Personnel  Manageress, 
Benn  Brothers  Limited, 
25  New  Street  Square, 
London,  EC4A  3JA. 


LABORATORY 
TECHNICIAN 

full  or  part-time  to  supervise  quality  control  in  the  pre- 
paration and  packaging  of  medicinal  products. 

Suitable  remuneration  will  be  arranged  according  to 
experience  etc. 

Please  apply  giving  details  etc. 

ABDINE  LIMITED 
110,  Commerce  Street,  Glasgow,  G5  89R. 


WELWYN    DEPARTMENT  STORE 


Pharmacist  required  for  small 
branch  of  a  large  department 
store.  Good  salary,  bonus  and 
stalt  discount  offered.  Flat 
available  if  required.  Post  would 
suit  newly  qualified  man  or 
woman. 

Apply  to: 
L.  Griffin. 
Managing  Director, 
Welwyn  Garden  City, 
Herts. 

Tel:  Welwyn  Garden  23456. 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
34  Shudehlll,  Manchester  M4  1EY 

Tel:  061-832  6564 
Largest  and  most  exclusive 
selection  of  Necklets,  Brooches, 
Chainbelts,  Dress  Rings.  Ear- 
rings (all  types).  Hair-Orna- 
ments, etc. 


PLEASE  MENTION  C&D  WHEN 
REPLYING  TO  ADVERTISEMENTS 


FASHION  JEWELLERY  —  GENTLE- 
MEN you  can't  sell  perfume  In  a 
|am  Jar,  It  has  to  be  elegantly  pre- 
sented. The  same  principle  applies 
lo  FASHION  JEWELLERY,  our  elegant 
displays  all  marked  with  retail  prices 
Inc.  V.A.T.  can  be  working  for  you 
within  minutes  of  delivery  and  be  a 
credit  to  your  shop.  Our  huge  range 
ensures  lucrative  profits  through 
fast  sales.  Delivery  on  the  spot  no 
waiting.  Contact:  R.  F.  Vernon  8 
Co.,  36  Poman  Road,  Blrstall,  Lei- 
cester. Tel:  R75327  S.T.D..  Code 
0533.  NOW 


Shopfitting 


Low  Cost 
Unit 

Shopfronts 

600  Designs 


Take 
36 

Months 
To  Pay 


♦  In  Anodised  Aluminium 

*  Built  in  Illuminated  Signs 

Available  from  stock 

+  Installed  in  2  Days 
on  most  sites 

UNIT  SHOPFRONTS  LTD 

LVP  House.  Park  Royal  Road. 
London  W  W  10.  7LF. 

PHONE:  01-  965-  9712 


ONE  DAY  REFITS.  No  trade  loss 
arrangements,  your  shop  replanned 
free.  Low  prices.  Cash/Credit.  S.  G. 
Clark,  2  Great  Malborough  St.,  Lon- 
don, W1V  1DE.  Tel:  01-734  8630. 


Tenders 


INTERPLAN  SYSTEM  80  modular 
shopfittings,  attractive  units  at 
attractive  prices,  complete  instal- 
lations NPU  recommended.  Brochure 
from  OLNEY  BROS.  LTD.,  SHOP- 
FITTERS,  NORTHBRIDGE  ROAD 
BERKHAMSTED.  HERTS    Tel.  5417-9 


Northern  Ireland  Health  & 
Social  Services 

CENTRAL  SERVICES  AGENCY 

Tenders  are  invited  for  the  sup- 
ply of  Dressings  and  Medical  and 
Surgical  Requisites  to  the  Health 
Services  in  Northern  Ireland  for 
the  period  1st  June  1974  to  31st 
May  1975. 

Full  information  and  Forms  of 
Tender  may  be  obtained  from 
the  Chief  Supplies  Officer  at  the 
address  below. 

Completed  Tenders  should  be 
returned  to: — 

The  Chief  Administration  Officer, 
Central  Services  Agency, 
27  Adelaide  Street, 
Belfast,  BT2  8FH 

so  as  to  arrive  not  later  than 
5  pm  on  Friday,  1st  March  1974. 


Our  address 
for  Box  No. 
replies  is: 

Chemist  &  Druggist 
25  New  Street  Square, 
London,  EC4A  3JA 
Tel:  01-353  3212 


SHOPFRONTS  and  Interior  fittings 
by  Chemist  Specialists.  WARWICK 
SHOPFITTING.  20  Rudd  Street, 
London.  SE18  6RS  Tel:  01-854 
0343 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
Including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd.,  6/7  Wellington 
Close,  Ledbury  Road,  London,  W.11. 
Tel:  Park  3137-8 

GOOD  PRICES  always  paid  for  com- 
plete old  Chemists  shop  Interiors, 
including  shelf,  drawer,  and  dispen- 
sing units,  showcases,  jars  etc,  127, 
Pancras  Rd.,  London,  N.W.1.  01-387 
6039. 


For  Sale 


NIGERIAN  Ginger  peeled  and  split 
100-250  tons  monthly.  Offers  to  S. 
Salawu,  139,  New  Parks  Boulevard, 
Leicester. 


YVES   ST.  LAURENT 

sunglasses.  800  pieces  approx. 
to  be  cleared,  assorted  colours 
and  styles.  Phone  886  0144  or 
write  to: 

Mr.  S.  Weitzman, 
136  Green  Lanes,  N13  5UZ. 
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ospital  appointments 


]P9% 

COLLEGE  HOSPITALGROliP 

STAFF  PHARMACIST 

(Out-patient  Services) 
Salary  £2,424-£3,042  inc.  L.W. 

This  post  is  suitable  for  a  young  pharmacist  interested  in 
developing  the  out-patient  services  at  this  large  teaching 
hospital.  The  post  also  carries  responsibility  for  the  super- 
vision of  pharmaceutical  services  to  the  Belgrave  Hospital 
for  Children. 

PHARMACISTS 

Salary  £1,806-22,256  inc.  L.W. 

These  posts  present  an  opportunity  for  newly  qualified 
pharmacists  to  gain  experience  in  all  aspects  of  hospital 
pharmacy  within  this  teaching  group. 

SENIOR  TECHNICIAN 

Salary  £1,584-£1,941  inc.  L.W. 

To  be  responsible  to  a  staff  pharmacist  for  the  day-to-day 
organisation  of  general  manufacturing  and  drug  distribu- 
tion within  the  hospital. 

Job  descriptions  and  application  forms  available  from  the 
Personnel  Officer  Ext.  2724/8,  King's  College  Hospital, 
Denmark  Hill,  SE5  9RS.  Further  details  and  departmental 
visits  may  be  arranged  by  contacting  the  Group  Phar- 
macist. Tel.:  01-274  6222  Ext.  2272. 


King's  College  Hospital  Group, 

DULWICH  HOSPITAL 

STAFF  PHARMACIST 

(£2424— £3042  inc.  L.W.) 

This  is  a  new  post  created  by  reorganisation.  The  success- 
ful candidate  will  be  responsible  for  the  pharmaceutical 
services  of  Dulwich  Hospital.  This  is  a  teaching  unit  with 
its  own  specialised  interests  within  the  King's  College 
Hospital  Group. 

Job  description  and  application  form  from  The  Personnel 
Dept.,  King's  College  Hospital,  London  SE5  9RS.  Any 
further  information  from  Miss  J.  Crouch,  Principal  Phar- 
macist, who  will  be  pleased  to  arrange  a  visit.  Dulwich 
Hospital,  Each  Dulwich  Grove,  London  SE22.  Tel.:  693 
3377. 
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ST.  BARTHOLOMEW'S  HOSPITAL 
PHARMACEUTICAL  SERVICE 

AREA  No.  7 

A  vacancy  exists  for  a 

PHARMACIST 

based  at  Hackney  Hospital  with  special  responsibility  for 
information  services.  Accommodation  may  be  available. 
Further  information  from:  M.  W.  Vere,  Principal  Pharmacist 

Telephone:  01-985  5555,  ext.  135 
Further  information  from:  M.  W.  Vere,  Principal  Pharmacist 
Adviser,  St.  Bartholomew's  Hospital,  London  EC1. 


iST.  THOMAS'  HOSPITALi 

LONDON,  SEI  7EH 

Locum  Pharmacist 


required  now  for  eight  weeks.  Eight  minutes  walk  from 
Westminster  or  Waterloo.  Rate  of  pay  £38-91  per  week 
plus  London  Weighting.  Enquiries  to  Chief  Pharmacist 
928  9292  Ext.  2169  or  applications  to  the  Personnel 
Officer,  79  York  Road.  London  SEI  7NY. 


WARLINGHAM    PARK  HOSPITAL 
Warlingham,  Surrey 

SENIOR  PHARMACIST  for  FULL- 
TIME DUTY— at  above  Psychia- 
tric Hospital.  Application  for 
Part-time  or  Sessional  duties 
also  welcomed.  Further  details 
on  direct  enquiry  to  Chief  Phar- 
macist, Upper  Warlingham  2101, 
(820-2101).  Applications  to 
Group  Secretary,  General  Hos- 
pital, London  Road,  Croydon, 
CR9  2RH. 


WHIPPS  CROSS  HOSPITAL 
LEYTONSTONE  E11  1NR 


PART  TIME  SENIOR  PHARMA- 
CIST required  ...  20  hours  per 
week,  at  recently  modernised  and 
enlarged  pharmacy  in  this  964 
mainly  acute  District 
Within  easy  reach  of 
residential  areas  and 
London.  Enquiries  to 
Area  Pharmacist,  telephone  01- 
539  5522.  Ext.  125.  Application 
Forms  obtainable  from  Hospital 
Secretary.  Ext.  351.  Returnable 
as  soon  as  possible 


bedded, 
Hospital, 
pleasant 
central 


WHIPPS  CROSS  HOSPITAL 
LEYTONSTONE  E11  1NR 

BASIC  GRADE  PHARMACIST  full 
or  part-time  required  for  a 
recently  modernised  and  enlarged 
Pharmacy,  in  this  964  bedded 
mainly  acute.  District  General 
Hospital.  Within  easy  reach  of 
pleasant  residential  areas  and 
Central  London.  Enquiries  to 
Area  Pharmacist.  Ext.  125.  Appli- 
cation forms  obtainable  from  the 
Hospital  Secretary,  Tel.  01-539 
5522.  Ext.  351.  Returnable  as 
soon  as  possible. 


St.   Luke's   Hospital  Guildford 

PHARMACIST 

Applications  are  Invited  for  the 
above  post  at  St.  Luke's  Hos- 
pital, which  will  be  the  base  for 
the  Western  Surrey  Area  Phar- 
maceutical Service. 
Part-time  will  be  considered. 
Further  enquiries  to  the  Group 
Pharmacist,  Guildford  71122  ext. 
535. 

Applications  enclosing  the  names 
and  addresses  of  two  referees 
to  the  Hospital  Secretary,  St. 
Luke's  Hospital,  Guildford.  GU1 
3NT. 
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Superuite  want  to  introduce  you  to  the  Polaroid  Sun. 


This  is  one  sun  you'll  be  happy  to  have  shining  in  your 
customers' eyes. 

It's  the  Polaroid  sun.  And  it  tells  your  customers  they're 
getting  genuine  Polaroid  sunglasses. 

It'll  be  displayed  on  point-of-sale  materials,  ; 
hang  tags,  and  all  promotional  pieces. 

-        The  Polaroid  sun  will  assure  people  they're  getting  jjlj 
a  product  that  can  get  rid  of  up  to  99%  of  glare  and  up  to 
96%  of  all  ultraviolet  light.  And  that  it's  made  of 
7  laminated  layers  including  protective  coatings  which 
make  Polaroid  sunglasses  scratch  and  shatter  resistant. 


And  Polaroid  has  an  extensive 
*u)//s  advertisin8  campaign  to  help 
St*iP)  )  you  sell  them, 
r  <  '     to  help  you  sell  more, 

this  year  we  have  available  a 
full  stock  of  the  complete  range 
5  of  1974  sunglasses  throughout 
ihe  season.  This  enables  you  to 
replenish  and  balance  your  stock  of 
Polaroid  sunglasses  especially  when 
you  need  them  most. 


Polaroid  Sunglasses.  All  season  eye  protection. 

Distributed  by  Supervite  (London)  Ltd. 

'Polaroid' is  a  registered  trademark  of  Polaroid  Corporation,  Cambridge,  Massachusetts,  U.S.A. 


Fine  chemicals  and 
intermediate  products 

ALPHA-NAPHTHYLACETIC  ACID  &  SALTS 
CREATINE 

CREATININE  HYDROCHLORIDE  &  SULPHATE 
DIPHENYL  ACETO  NITRIL 
DL-PANTHENOL 

DIPHENYLPYRALINE  HYDROCHLORIDE 

DL-ASPARAGENIC  ACID  SALTS  (mono-potassium  and  magnesium  sal!) 

ISOPRENALIN  HYDROCHLORIDE  &  SULPHATE 

MALEIC  ACID  HYDRAZIDE 

MESULPHEN 

METHAQUALONE 

PARA-AMI NOPH EN YLACETIC  ACID 

PHENOXY  ACETIC  ACID  99  7% 

UREA  USP  XVIII 

NORADRENALINE  COMPOUNDS 

1-Norepinephrine  Base,  Bitartrate,  Hydrochloride 

NICOTINIC  ACID  COMPOUNDS 

Nicotinic  Acid  N-Butyl  Ester 

Nicotinic  Acid  N-Hexyl  Ester 

Nicotinic  Acid  Sodium  Salt  (sodium  nicotinate) 

Nicotinic  Acid  Magnesium  Salt  (Magnesium  nicotinate) 

CHEMICAL  INTERMEDIATES 

CHLORACETIC  ACID  DIETHYLAMIDE 

3.6-DICHLOROPYRIDAZINE  (Technical) 

2.4.6.-TRIIODO-3-AMINOBEN20IC  ACID 

3.4.5.-TRIMETHOXYBENZOIC  ACID 

NITROUS  OXIDS 


pharmaceuticals 


Osterreichische  Stickstotfwerke  AG 
Contact  Agents 

R.  D.  Harbottle  (Mercantile)  Ltd 
72/76  River  Road 
Barking,  Essex,  UK. 

Tel:  01-594  4079/9617       Telex:  897934 
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An  Addmaster  on 

FREE  TRIAL 


Borrow  a  brand 
new  ADDMASTER 

for  2  weeks! 


You 

send  no 
money. 

SEE  HOW  IT  SAVES 

on  stock  control,  wages,  totalling  purchases  & 
deliveries,  bank  reconciliations,  weekly  & 
monthly  accounts. 

TAKES  THE  BURDEN  OUT  OF  V.A.T. 

Absolutely  no  obligation  to  purchase. 


POST  THIS  FRFE  TRIAL  COUPON  NOW! 


please  rush  me  now  by  special  delivery  one  ADDMASTcn. 
A ner  14  daysT  undersland  inal  I  can  erlher  relurn  II  carriage i  paid  and  owe 
yo noS.  or  buy  i.  direel  .rom  Addmaster-price  £29  50+E1.50  packing 
i eVoress  delivery '+  V.A.T.  I  undersland  that  Ihe  machine  is  fully 
taran?eed"oM2yrnon.hs.  I  am  over  18. 1  attach  my  business  card/letter 
heading. 

Name  (Block  Capitals  Please)  

Nameol  Business   ■  " 

Delivery  Address  .  ■  


Signature 


(Off. 

salesman 


is  subiect  to  acceptance  by  Addmasler  and  applies  to  U.K.  Mainland  only.  No 

'  1  call.  Allow  14  days  lor  delivery).  We  regret  that  th.s  otter  cannot  be  extended 
..  tie!*  ic  ■.(•  i  uuith  order. 


salesman  »»  ■   — *  - 

to  private  addresses  unless  cash  Is  sent 
Postthiscouponnowto: 

AddmasterCorporatlon(UK)Ud.Tel.01-G40  1211/2064  Kl     U*!  | 

I Addmaster  House.  Mortimer  Road.  Milcham.  Surrey.  CR4  3TP  I 
Registered  Number  980772.  Registered  Ollice  as  above.  ^^^^    ^mam  ■ 


I 


P1104 


176    Chemist  &  Druggist 


16  February,  1974 


\  ill  SB 


Zeiss  Umbral 
Sunglasses 

After  last  years' record  results, 
advertising  in  1974  for  Zeiss 
Umbral  Sunglasses  will  again  be 
vastly  increased. 

A  new  T.V.  film  will  be  shown 
from  the  end  of  March  on  the 
following  stations  :- 

Thames,  Midlands,  Anglia, 
Border,  Granada,  Harlech, 
Southern,  Trident  and  Central 
Scotland. 

Press  advertising  in  the 
Nationals  and  Glossies  has  been 
Quadrupled. 

Ensure  that  you  have  adequate 
supplies  by  ordering  now.  The 
1974  Illustrated  Catalogue  will 
be  sent  on  request. 

Carl  Zeiss  (Oberkochen)  Ltd., 
Degenhardt  House,  2EISS 
31-36  Foley  Street, 
London,  WiP  8AP. 


fBjBjjBI  I  West  I 
Ifcliml  Germany 
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